EESTI OTSEMUUGI ASSOTSIATSIOON
Estonian Direct Selling Association

Vreepxaen 30 moabpsa 2021 roga

KOOEKC IIOBEOJEHWA 110
OTHOHIEHMUIO K IIOTPEBUTEJIAM

1. OBIIME ITPABUJIA

1.1 Cdepa mearesabHOCTH

Konexc mosegenns mo oTHOIIIEHUIO K IIOTPEOUTEIIAM
DCTOHCKOI accoIrMaIvy IpAMBIX Ipomask (majee B
TeKcTe —  ,KOJeKC’) IpHHAIA  OCTOHCKAsS
ACCOIMAIIMS MIPAMBIX IIPOJAX, KOTOpPAd SBJIAETCS
wredoM Seldia — Espomeiickoit acconmanmu
OPSIMBIX IIPOJAX, B COOTBETCTBHM C KOIEKCOM
HOBEJEHWsS II0 OTHOIICHHIO K IIOTPEeOUTesIaM
Espomeiickoii  accommanyym  IOPSAMBIX  IPOSAK.
Konexc OIIMCELIBACT OTHOIIIEHUS MEKIY
KOMIIAHUAMU IIPAMBIX IIPOJAK M IIPOJABIIAMU
IPAMBIX  HPOHAX C  OJHOHM  CTOPOHBI, U
IMOTPEeOUTEISIME ¢ APYroi cTopoHEl. [lens Komexca —
IIOCTAYb YIOBJIETBOPEHHOCTH u 3AIATH
moTpebuTeIen, CII0COOCTBOBATH YeCTHOM
KOHKYPEHIINN B paMKax CBOOOIHOIO
HPEeIIpUHUMATEILCTBA, IIOBBIIMIEHUSI IIyOJIMYHOIO
MMUKA IPAMBIX IPOJasK, TNIABHAS IEeJIb KOTOPBIX
- IpoIaBaTh KadveCcTBEHHEIE IPOIYKTHI
HOTPEOUTEIIM B pPAMKaX UECTHBIX MPaBUI U
YCJIOBUH.

1.2 OOBsAcCHeHHEe TEPMHHOB

B sTtoMm komexce:

1) mpamsre mpoxgaskm o3Ha4YaeT JIOGOH  CIIOCO6
MapKeTHWHIa WJIN IPOJIasK, OCHOBAHHBIN Ha JUYHOM
KOHTAKTe MEKAY IIPOJABIIOM, Jajiee B TEeKCTe —
“mpogaBer] DpAMEBIX OpoJgask’, W TOTpedUTesieM u
OCYIIIeCTBJIISIE MBI mpu TIOMOIITHA JIMYHOTO
(uHIUBUIYaTbHOTO) 00bACHEHN W HOCPEeICTBOM
JeMOHCTPAIINH TIPOAYKTA B (PU3WUECKOH uIn
upporoit opmMe BHE IIOMEIEHUH I BeIeHUs
KOMMEPYECKOH TeATeTbHOCTH.

9) morpeburers — J06Oe (PH3WUECKOe  JIHIIO,
KOTOpO€ IIPHo0pPeIo IPOLYKTEI C IIeJIbI0, KOTOpas He

CBsI3aHA C OCYIIECTBJISIEMOM WM  TOPIrOBJIEH,
IIPEeIIPUHIMATEILCKOM IeATeIbHOCTBIO WIN
apodeccueit;

3) EDSA — DcroHCKAad AacCOIMALMSA IIPIMBIX

OpoJask SABJIAETCS HAIIMOHAJIBHON accoltualimei
HpeaIpUATHI MIPAMBIX IpoJaK, KOTOpast
MPeJCTaBIsIeT B  OCTOHWW WHIYCTPUIO IIPSMBIX
MMpoJask W KOTOpas sBJIsieTcsa wieHoMm Seldia —
Espormeiickoit accoruaiiny IpsaMbIX TPOTAK;

Confirmed on November 30th, 2021

CODE OF CONDUCT TOWARDS
CONSUMERS

1. GENERAL

1.1. Scope

The Estonian Direct Selling Association’s Code of
Conduct towards Consumers (hereinafter referred
to as the “Code”) is adopted by the Estonian
Direct Selling Association, which is a member of
Seldia — the European Direct Selling Association,
following the European Direct Selling Code of
Conduct towards Consumers. The Code concerns
the relations between direct selling companies
and direct sellers on the one hand and consumers
on the other hand. The Code is aimed at achieving
the satisfaction and protection of consumers, the
promotion of fair competition in the framework of
free enterprise, and the enhancement of the public
image of direct selling, which is to sell quality
products on fair terms and conditions to
consumers.

1.2. Glossary of terms

For the purpose s of this Code:

(1) Direct selling means any marketing or selling
method which is based on the personal contact
between a salesperson, hereinafter called ‘direct
seller and a consumer and which is carried out
through personal or individual explanation or
demonstration, physically or digitally, of products,
away from business premises.

(2) Consumer means any natural person who buys
products for purposes which can be regarded as
outside his trade, business or profession.

(3) EDSA — Estonian Direct Selling Association is
national association of direct selling companies
which represents the direct selling industry in
Estonia and which is a member of Seldia — the
European Direct Selling Association.
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4) KoMmaHHA — NI000e IpenlnpuATHe , KOTOPOe
IIpoaBUTaEeT IIPOAYKITHNIO, CBA3aHHYIO C TOBAPHBIMMI

3HAKaMu, 3HAKaMM  OOCJIy:KHMBAHWUSA  WJIU
UACHTUQPUIUPYIOIIUMHA  CHMBOJIAMH, HCIIOJIb3Ys
CHCTEMY pAaCIpPOCTPAaHEeHUs, OCHOBAHHYIO Ha

OPSMBIX IIPONAYax, U gBJsgoieecsa wieHoM EDSA;

5) cucrema pacrapocTpaHEHHA - aobasa
OPraHu3allMs UJIA METOI, KOTOPLIA pa3paboTad mJjis
IIPOOBUMKEHUSA IIPOLYKTOB;

6) mpomaser] mpAMEBIX IPOJAZK — 060 PUITIECKoe
UJIN IOPUOUYECKOEe JIUIT0, KOTOPO€e ABJIAETCA YJIEHOM
CHCTeMBbl pPAacCIIpOCTPpaHEHHud KOMIIaHHH JIIPAMBIX
MIPOJIAa’K U KOTOPOE TOPTYeT IMPOIYKTAMYU KOMIIAHUU,
CIIOCOOCTBYET TOPTOBJIE MJIM OKA3BIBAET IOJJIEPIKKY
B TOProOBJIe MPOAYKIIMM KOMIIAHUU 3a IIpeJiejlaMu
pabounx momenreHuii —mOpexmpuaTrusg; llpomaserr
OPAMBIX IpoJask MOSKET UMeTh IpaBo
peKpyTHpOBaTh  APYTUX  IIPOJABIIOB  HIPAMBIX
npomax. IlpomaBer; IIPSMBIX MIPOJASK  MOIKET
ABJIATHCSA He3aBUCHMBIM TOPT'OBBIM are”HToMm,
He3aBUCHMBbIM IIOOPAITYINKOM, He3aBUCHUMBbIM
IIUJIEPOM WJIW JUCTPUOBIOTOPOM, paGOTAIONIMM II0
HaﬁMy NI CaMO3aHATBIM IIpeacTaBUTeJIeM HNJIN

UHBIM 0T00HOT0 pona IpeJicTaBUTEJIEM
Kommamumn.
7) mpogykT — J00OH MAaTepHMANBHBIN  WJIH

HeMaTepUaJIbHEIN TOBAp WUJIN YCIIYTa;

8) [Ilpomecc mpogasxm — KOMMYHUKAITAS C
IIOTeHIIAJBLHEIMA  IIOTPEOUTEJIAMU, JIOCTaBKA
OPONYKTOB MJIA [IeMOHCTPAIllMs, IIpHeM 3aKa3o0B,
JOCTaBKA IPOAYKTOB U IIOJIyUYEeHHE ILJIaTeXKa;

9) MepompHATHE II0 IPOJANRKAM — JTO IPAMEBIE
MPOJIAKU JIJIAd TPYIOBl II0TpeOuTesiel, KOTOPYIO
XO3STMH IIPUTJIIACUJI C ITOM I1eJIbI0;

10) 6ramr 3araza — 0003HAYAeT pacIedaTaHHBIH
WIN HaIUCAHHBIM OKYMEHT, HIOJATBEP:KIAIOIINHI
merann 3akasza Himenra, a Takske obecmedymBaer

TOJIyYeHue JeKa Kauenrtom. B ciyJae
OCYIIECTBJIEHUSI TIpojJaku uepe3 HHTepHeT, Ha
TIOCTOSTHHOM HOCHUTeJIe uHpOPMATIIUT

IIpegocraBJIdeTCA (bopMa, oTpaskamwIimad yCJI0BUA
IIpeaJiIoKeHUd U IIOKYITKHU.

11) perpyrupoBaHme - NeATeNBHOCTb, KOTOPAs
OCYIIIECTBJIETCS C IeJbl0 IPeIJIOKeHUs JIUILY
BO3MOYKHOCTHU CTATh IIPOJABIIOM IIPAMEIX IIPOIAK;

12) agMuHHCTpaTOP KOZEKCA — HE3aBUCHMOE JIHIIO
WIN yupe:kIeHne, KoTopoe HasHaueno EDSA miaa
TOro, 4YTOOBI OH HAOJII0IaJI 3a TeM, KaK KOMIIaHWN
coomomaror komexkc EDSA, m mma Toro, YTOOBI

(4) Company means any business entity which
markets products associated with its trademark or
service mark or identifying symbol through a
distribution system based on direct selling and
which is a member of the EDSA.

(5) Distribution system means any organization
and method designed for the marketing of
products.

(6) Direct seller means any natural or legal person
who is member of the distribution system of a
direct selling company and who sells, facilitates or
assists in the sale of products of that company
away from business premises.

Direct sellers’ may be entitled to recruit other
persons to become Direct Sellers. A Direct Seller
may be an independent commercial agent,
independent contractor, independent dealer or
distributor, employed or self- employed
representative, or any other similar sales
representative of a Company.

(7) Product means any goods, tangible or
intangible, or service.

(8) Selling means communication with potential
customers, delivery of products or demonstration,
taking orders, delivery of products and receipt of
the payment.

(9) Party selling means direct selling to a group of
consumers invited by a host to that end.

(10) Order form means a printed or written
document confirming details of a Consumer order
and providing a sales receipt to the Consumer. In
the case of Internet purchases, a form containing
all terms of the offer and purchase provided in
durable medium.

(11) Recruiting means activity conducted for the
purpose of offering a person the opportunity to
become a direct seller.

(12) Code administrator means an independent
person or body appointed by the EDSA to monitor
member companies’ observance of the EDSA’s
Code and to resolve complaints under the Code.
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paccMaTpPHBATD JKAJIO0BI B CBSI3U C KOIEKCOM.

1.3. Komnauwmm

1.3. Companies

KRasxnoit OpTraHU3AINN"yIACTHHUIIE EDSA
HeoOX0IMMO MIPUIEPKUBATHCA IPABIII KOJEKCa JJIs
TOro, YTOOLI OHA IIPUHSAIA HA ce0sa 00A3aHHOCTH U
Moryia mpomosnkaTth yuactue B EDSA. K kammoir
OpPTaHU3AINN  YYACTHHIIE EDSA  tpebyercs
IIyOJIMYHO TIONMYJIIPU3UpPOBaTh y4yacte B EDSA u
9TOT KOHEKC.

1.4. IIponaBIikl OPAMBIX IPOIAM

Every EDSA member company pledges to abide by
the Code as a condition of admission and
continuing membership in the EDSA. Every EDSA
member company shall be required to promote to
the public its EDSA affiliation and this Code.

1.4 Direct Sellers

JlaHHBIA KofeKe He 00I3BIBAeT IIPOIABIIOB IIPAMBIX
MpOJa’@  HEIOCPEJCTBEHHO, HO  KOMIIAHUAM
HeobxoaumMo TpeboBaTh OT HUX MPUIEPKHUBATHCS
TpeboBaHMil KOJeKca B KayecTBe WX YCJIOBUS JJIS
YYaCTUs B CUCTEME PACIPOCTPAHEHUST KOMIIAHUU.

1.5. CamoympasiieEne

Direct sellers are not bound directly by the Code,
but shall be required by their companies to adhere
to it or to rules of conduct meeting its standard as
a condition of membership in the companies’
distribution systems.

1.5 Self-regulation

Komexc  sBisterca  Mepoll  caMoyIIpaBJICHUS
WHOyCTPpUU IIPAMBIX mnpomak. OH He sBisercsa
3aKOHOM, M OIIpeIesIeHHbIe B HeM 00s3aTeJIbCTBA
MOI'YT TPeOOBATh YPOBEHL OTUYECKOr0 IIOBEIEHMS,
KOTOPHIM IIPEBHINIAET ONpeIesIeHHBIE 3aKOHOM
HOpMBI. Ero HecoOsogeHne He BBHISHIBAET KAKyO—
b0  TPAKTAHCKO-IIPABOBYI0  OTBETCTBEHHOCTD.
IIpexpamiasa yuactue B8 EDSA, Kommanus GoJtbiie
He CBsI3aHa KOJEKCOM, B TO BpeMs KaK IIPaBHJIA
0CTAIOTCS MPUMEHHMBI K COOBITUSAM HJIM CHEJIKAM,
KOTOpEIE IIOSBUJIMCH BO BpeMs, KOIA KOMIIAHUS
aBysIoch wiedom EDSA.

1.6. IIpaBoBEIE aKTHI

The Code is a measure of self-regulation by the
direct selling industry. It is not a law, and its
obligations may require a level of ethical behaviour
which exceeds existing legal requirements. Non-
observance does not create any civil law
responsibility. With termination of its membership
in the EDSA, a company is no longer bound by the
Code, the provisions of which remain applicable to
events or transactions occurring during the time a
company was a member of the EDSA.

1.6 Law

IIpenmonaraercss, 4To MPOOABIILEI IPSMBIX IIPOHANK
M KOMIAHWHK COOJIIOJAIT TPeOOBAHUS IIPABOBBIX

Companies and direct sellers are presumed to
comply with the requirements of law and therefore

aKTOB, ® T103TOMy Komekc He comep:kuT | the Code does not restate all legal obligations.
nepedpasupoBaHHBIX YCTAHOBJIEHHBIX BO BCeX

IIPABOBLIX AKTaX 00S3aTEJIbLCTB.

1.7. CramnapTa 1.7 Standards

B  womerxc Braouensl cramgaprtel  armdeckoro | The Code contains standards of ethical behaviour

HOBENEHNd [JI KOMIAHWN NPSAMBIX IIPONAMX MU
IpPOJABIIOB IIPAMEIX mpomaxk. Homekc skesrateabHO
WCIIOJIb30BATE KAK IIOATBEPIKICHHE OTPACJIeBBIX
CTaHIAPTOB.

1.8. OxcTeppuTOPHAILHOE JeiiCTBHE

for direct selling companies and direct sellers. It is
recommended that the Code be used as evidence of
industry standards.

1.8 Territorial Application and Extraterritorial
effect

EDSA zagBaser, dYTo B OTHOIICHHHU CBOeH
JeATeJBHOCTH B cdepe MOpAMBIX MOIpomak 3a
mpegeaMu  JCTOHMH OHA OyaeT TpeboBaTh OT
KasKIOr0 YYAaCTHMKA B KadvecTBEe YCJIOBHA [IJId

EDSA pledges that, with regard to direct selling
activities outside Estonia, it will require each
member as a condition of admission and
continuing membership in the EDSA to comply
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BCTYILJIEHWS W COXpaHeHHMs craTyca wieHa EDSA
BBITIOJTHATE TpeboBanus EBpomeiickoro xojexca
IOBEeIeHNA B cdepe MPSAMBIX IIPOJAX KACATEIIHLHO
JAHHON IeATEeJbHOCTH B TIpaHunax EBpomeiickoi
srxoHommyeckoit 3ombl  (EO3) wmam  Komerca
moBefeHnss BeeMupHOi Qemepannu  acCOIMAIINN
npamerx npopaxk (WFDSA) kacaTeslbHO IDaHHOM
JIesTesJbHOCTH 3a mpemenamu EO3, kpome ciaydaes,
Korga  Takasd  JeATEeJIbHOCTH  HAXOOUTCI B
IOPUCTUKITA Komexca  moBemeHusi  apyroi
Accotmaniyuy mpsaAMBIX IPOAAX, KOTOpas SABJISETCS
wirenoM Seldia miam WFDSA.

B ciayuae ecam, xommanusa monaydaer sKamoby B
ces3u ¢ Komexcom B cTpame, KoTopas He SBJISETCSI
yuactaumein Accormanuu Ilpamerx Ilpomas, To
KOMITAHUSA  JOJIMKHA MIPUHATE  IOPUCIUKITHIO
Anvunancrpatopa  Komekca B crpame  ee
6asupoBaHus (MU sKe ecIu KOMIIAHUS He SBJISeTCH
YYACTHHUIIEH B CTpaHe ee 0A3UPOBAHUSA, TO JIIOOOM
IPYTOil cTpaHbl-ydacTHUIB! Accoruarmu [Ipambix
IMponax). Kommanus mo/mKHA HeCTH pasyMHBIE
3aTpaThl, CBA3AaHHBIE C SKAJIO00M, IIOHECEHHEIe
Anvmunucrpatopom Komekca crpanbl 6asupoBaHus.
Bosee Toro, Anmvunaucrpatop Komexca crpambr
0asupoBaHUS MOJKET COTPYTHUYATH c
Anvunucrpatopom  Komexca  (ecotm TaxoBoit
CyIIEeCTBYeT) CTPAHEI, OTKY/Ia IOCTYIIMJIA Kaj0ba, 1
ncxonsa us Komerxca #Hamob mpumeHSTh B mopsamke
mpuopurera (i) crammaptel Komekca saTHRM cTpaHEBI
OTKyIa IIOCTyHHia kanoda, wmmm (ii) crammapTer
Komexca ormkm B  cTpaHe IIPOHCXOMKICHUS
(6asmupoBanmsa) xommnannwm, wian (iil) Kax MEHEMYM,
CTAHIAPTHI, U3JIOMEHHbIe B EBpomeiickoM Komekce
OTHUKM.

2. IIOBEOJEHUE IIO OTHOHIEHUIO K
IIOTPEBUTEJIAM

2.1. 3ampernreHHaA TpaKTHKa

with the European Codes of Conduct for Direct
Selling with regard to direct selling activities
within the European Economic Area (EEA), or
with the World Federation of Direct Selling
Associations (WFDSA) Codes of Conduct for direct
selling activities outside the EEA, unless those
activities are under the jurisdiction of Codes of
Conduct of another Seldia or WFDSA affiliated
DSA.

Should a company be subject of a Code Complaint
in a country in which it is not a member, the
company must accept jurisdiction of the Code
Administrator in its home country (or if the
company is not a member in its home country, any
country in which it is a DSA member), and shall
bear reasonable costs incurred by the home
country Code Administrator associated with
resolution of the Complaint. Moreover, the Code
Administrator of the home country may coordinate
with the Code Administrator (if one exists) of the
complainant’s country and, in evaluating the
alleged Code Complaint, apply, in order of priority,
(i) the standards of the Code of Ethics in the
country in which the complaint is filed, or, (ii) the
standards of the Code of Ethics in the subject
company’s home country, or (iii) at a minimum, the
standards set forth in the European Code of
Ethics.

2. CONDUCT TOWARDS CONSUMERS

2.1. Prohibited Practices

IIpomaBiiam mpAMBIX TPOJIAK U KOMITAHUSAM HEJIb3s
HUCIIOJIB30BATh  HEOOCTOBEPHYI0, BBOIANIIYI0 B
3a0iyskenue, arpeccUBHYIO u HEUYECTHYIO
IIPaKTHUKY.

2.2. UgperTN(UKaIIAA X JeMOHCTPALIUS

Direct sellers and companies shall not use
misleading, aggressive or unfair sales practices.

2.2. Identification

Ilepen HaYaJI0M IeMOHCTPAIIHH TOBApPOB
HepcHeKTUBHOMY IToKymarean, IIpomaserr ITpsmbrx
IIpomas mosmxen 6e3 IIpeaBapUTEILHOM IIPOCHOBI CO
CTOPOHBI KJINEHTA, YECTHO u SICHO
AAeHTUQUITAPOBATL cels, KOMIIAHUI0, KOTOPYI OH
IIPEJICTABJISIET, IIPOUCXOKIEHNEe WX IPOAYKIIMUA a
TaKsKe IeJb UX O00pallleHus K BO3MOMKHOMY
MOTpeduTesIIO.

At the initiation of a sales presentation, Direct
Sellers shall, without request, truthfully and
clearly identify themselves; the identity of their
Company; the nature of their Products; and the
purpose of their solicitation to the prospective
Consumer.
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2.3. O0bsicHeHHEe ¥ IEeMOHCTPALIHSA

2.3. Explanation and Demonstration

IIpomaBire: IIpsmerx IIpomasx TOJIZKHBL
mpeaocTaBATh [loTpeOuTesIsIM TOYHYI0 U IIOJIHYIO
uHQOPMAIIAIO O IIPOAYKTE, a Takke ero
XapaKTePUCTUKAX; IIeHe, ¥ €CJIHA 9TO IIPUMEHHMO, TO
KPEJUTHBIX YCJIOBUSX; YCJIOBUAX OILIATHI; IIpaBe Ha
OTMEHY CIEeJIKU, IIOJIUTUKE BO3BpAara,
IIOCJIEIIPOIAKHOM  OOCIIY:KUBAHHM U CPOKaX
mocraBru. Ilpomasuer Ilpameix Ilpomasmx moJrxHBI
JaBaTh TOYHBIE M IIOHATHBIE OTBETHI HaA BCe
BoOIpockl, Kotopbie 3amatT [lorpedburenu. Moryt
OBITH CIeJIaHBI TOJIBKO T€ 3aABJICHHUA O IIPOAYKTE
(ycTHBIE WA IHCHMEHHBIE), KOTOPEIE OIOOPEHBI
Kommanneii.

Nudopmamnma  morpedureno  OOJIKHA  OBITH
IIpeICcTaBJIeHa B IOHATHOM M JOCTYIIHOM dopme B
COOTBETCTBHH C IIPUHITUIIAMHU J10OPOCOBECTHOCTH
IpU OIPOBEIeHUHU KOMMEPUYECKUX CIEJIOK, a TaKKe B
COOTBETCTBUM C IIPUHITUIIAMHU 3aIUTHI Te€X, KTO He
B COCTOSHWH, B COOTBETCTBUU C HAIIMOHAJIHHBIM
3aKOHOJATEJIbCTBOM, IIPEIOCTABUTH CBOE COTJIACHE,
TaKNX KaK HeCOBEpPIIEHHOJIETHHE. .

2.4. Biiank 3axka3sa

Direct Sellers shall offer Consumers accurate and
complete Product explanations and demonstrations
regarding product characteristics, price and, if
applicable, credit terms; terms of payment; the
right of withdrawal; return policies; terms of
guarantee; after-sales service; and delivery dates.
Direct  Sellers shall give accurate and
understandable answers to all questions from
Consumers. To the extent claims are made with
respect to product efficacy, Direct Sellers shall
make only those verbal or written product claims
that are authorized by the Company.

The information given to the consumer shall be
provided in a clear and comprehensible manner
with due regard to the principles of good faith in
commercial transactions and the principles
governing the protection of those who are unable,
pursuant to national legislation, to give their
consent, such as minors.

2.4. Order Form

Biank sakasa B mucbMeHHOM opMe HOJIKEeH OBITH
IIPeIOCTABJIeH WJIM OBITH JOCTYIIHBIM BO BPeMS WJIU
mmepeq HAvaJioM CHeJKH. B ciyuae, ecim cruesnka
OCYIIECTBJIIETCA  IIOCPEICTBOM  IIOYUTHI,  CETHU
WurepHer, wmiam WHBIM TIyTeM, KOTJA CHEJIKA
OCYIIECTBJISIETCS 0e3 IIePCOHAJIBHOIO ITPUCYTCTBUSI,
KOIINA Brauxa 3axaaa TOJIFKHA OBITH
MpeJoCTaBJIeHA 3apaHee WJIHM JOJIKHA  OBITH
BJIOJKEHA B CAM 3aKa3, WJIM JKe IPeJoCTaBjieHa B
dopme moCTYIIHON [JIsI IT€YaTH WA CKAYMBAHUSI
yepes UHTEPHET. Bnamk 3akasa mosmkeH
comepskaTh Has3BaHHWe KoMmaHww, wms llpomariia
Ilpsamerx  Ilpogasx, a  TakKe  00eCIeYHTH
MIOTPEOUTEIISI TOJHBIMM KOHTAKTHBIMHA JTAHHBIMHA
KOMITAHWHY M €CJIM BO3MOXKHO IIPSAMOT0 IPOJABIIA, a
TaKsKe BCE CYIIIECTBEHHBIE YCIOBUS CIEJIKH.

2.5. IIpaBo Ha aEHY/IHMpOBaHNE UJIX HA BO3BPAT
TOBapOB

A written Order Form shall be delivered or made
available to the Consumer at or prior to the time of
the initial sale. In the case of a sale made via mail,
telephone, the Internet, or similar non face-to-face
means, a copy of the Order Form shall have been
previously provided, or shall be included in the
initial order, or shall be provided in printable or
downloadable form via the Internet. The order
form shall identify the company and the direct
seller and provide the consumer with the full
contact details of the company and where
applicable the direct seller, and all material terms
of the sale.

2.5. Right of withdrawal and Return of Goods

Kommaumwy w mpsaMBIM IIpomaBIiaM  HeoOXO0IMMO
obecreunThb, YTOOBI B JI000M 0OJIaHKe 3aKasa
HE3aBHCHMO OT TOTO, OIPeIeIeHO0 JIH  3TO
TpeboBaHMe 3aKOHOM, WJIA HeT, ObLIO yKa3aHHe o
IIpaBe HA AaHHYJIUPOBAHWE B TEPUOJ BpPEMeHH,
KOTOPBIA SABJIAETCA He Kopoue 14 OHeH, BRIOUYAS
IIPABO Ha W YCJIOBHS BO3BpaTa JIIOOBIX ILIATe:Kel
WA~ 3aMeHy  IPOJAaHHBIX  TOBApPOB;  WJIH
nHpOpMHUpPYeT IOoTpebuTesst 00 OTCYTCTBHS IpaBa
Ha aHHyJupoBaHWe.. KoMIIaHUSIM W TPAMBIM

Companies and direct sellers shall make sure that
any order form contains, whether it is a legal
requirement or not, a right of withdrawal during a
period that is not less than 14 days, including the
right and conditions to obtain reimbursement of
any payment or goods traded in; or informs the
consumer of an absence of right of withdrawal.
Companies and direct sellers offering an
unconditional right of return shall provide it in
writing.
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IpOJaBIIaM, KOTOpPBle IIPEeIJIaralT IIPpaBO HAa
BO3BpAT TOBAPOB 0e€3 KaKHX JHO0O0 YCJIOBMIM, 9TO
HEOOXOQMMO yKAa3aTh B IINCbMEHHOM BHJIE.

2.6. 'apasTHH U YCJIYTH IIOCJIE TIPOSANKN

2.6. Guarantee and After-Sales Service

B Onanke sakasa wiam B IIPUCOEIUHEHHBIX K HEMY
MaTepuajax, Wik BMeCTe ¢ IPOIyKTOM IIOKYIATEIII0
HEe00XO0IMMO IIPEJOCTABUTh SICHYI HHQOPMAIIHIO O

rapaHTUAX WKW YCJIOBUSX  IIOPYUYUTEJIHLCTBA,
JIOTIOJTHUTEJIFHYI0 WHMOPMAIIHI 00 ycJayrax Iocie
MPOJaskM ¥ WX OrPAHUYEHHUAX, HE00X0IUMO

yKasaTb UM W aJpec JIUIA, JTAIOIIEeT0 TapaHTHIo,
IJINTEeTIBHOCTh TapaHTUM U IIpeJoTBpaIlaoIme
MepHI, KOTOPEIE JOCTYIIHEI ITOKYIATEIIO.

2.7. MapkeTHHTOBaA KOMMYHUKAITAA

Terms of a guarantee or a warranty, details and
limitation of after-sales service, the name and
address of the guarantor, the duration of the
guarantee and the remedial action open to the
purchaser shall be clearly set out in the order form
or other accompanying literature or provided with
the product.

2.7. Marketing Communications

Kommanuwm u IlpogaBiisl IpsAMBIX IIPOJaK 00S3aHBI
craesiaTb BCce Heo0Xoammoe, UTOOBI BCE BUIBI
peKJIaMHON ¥ MapKeTUHTOBON KOMMYHUKAIIUH, B
TOM umcjie B IUQPOBBEIX u comuaabHbeix CMU,
COOTBETCTBOBAJIN IPUMEHUMOMY
3aKOHOIATeJIbCTRY, Hacrosmemy Komekcy, a Taksxe
Komexcy maprermrra MesxayHapogHOM TOPTOBOI
IMaJIaThl ¥ IPUMEHUMBIM HAITMOHAJIHHBIM KOJIeKCaM
CaMOPETYJISIIINYA PEKJIAMHON OTPACIIH.

MapretunroBass KOMMYHHKAIIUS He  TOJIKHA
coliepsKaTh ONMCAHUSA IIPOAYKTOB, 3aABJIEHUSA MU
WJITIOCTPAIlNM, KOTOpPBIE HABJIAIOTCS JIXKUBBIMU,
HETOUYHBIMHU, BBOOANIMMHU B 3a0JysKIeHUe WU
HEYeCTHBIMHM B KAKOM-JIMO0 JPYTOM ACIeKTe.
MapretuHroBass KOMMYHUKAIAS [OJIKHA JIETKO
UAeHTUQPUITIPOBATLCI KaK TAKOBas U 3asBJIATH O
CBOel peKJIaMHOU I1eJIH.

Kommauny o00d3aHbl IIpegIIpUHAMATL SCHBIE U
pasyMHBIE IEHCTBUS C T€M, YTOOBI MAapPKETHUHTOBAS
KOMMYHHMKAIIUS ¥ COILyTCTBYIOIIME MATEePUAJIBI,
KOTOpPBIE TIPOU3BOIATCI UMHU WJIH II0 MX HOPYUEHHUIO,
B ToM uwmciie IlpomgaBramMm MpsSMBIX IIPOIANK,
COOTBETCTBOBAJIN 3AKOHOIATEILCTRY.

B permammoi#t smuTepaType M pacchLIKAX JTOJFKHO
OBITH  yKas3aHO Ha3BaHWEe W  KOHTAKTHAs
uHpoOpMAIUs KOMIAHUM, a TaKKe, BO3MOKHO, —
KOHTaKTHass wuHpopMmarus IlpogaBia mTpaAMBIX
IIPOaK.

2.8. OT3HIBH

Companies and Directs Sellers must take the
necessary measures with the aim of ensuring that
all forms of advertising and marketing
communications, including on digital and social
media, are compliant with the applicable laws, the
present Code as well as the International Chamber
of Commerce Marketing Code and applicable
national advertising self-regulatory codes.

The marketing communications must not contain
product descriptions, claims or illustrations which
are untruthful, inaccurate or misleading or unfair
in any other way. They shall be easily recognisable
as marketing communications and must disclose
their commercial intent.

Companies shall take clear and reasonable steps to
ensure that marketing communications and
related material that they produce, or is produced
on their behalf, - including by Direct Sellers - are
compliant.

Promotional literature and mailings shall contain
the name and contact details of company and may
include the contact details of the Direct Seller.

2.8. Testimonials

Komnmanmn n IIpAMBIE IIPpOAAaBIIBI He JOJIMKHBI
YIIOMHXHATDH (0} KaKUX—JI100 OT3bhIBAX njim
IIOOTBEPKICHUAX, KOTOpbIE ABJIAOTCA HE
J03BOJICHHBIMM, H€ BEPHBIMH, YyCTAPEBIINMHU HWJIN
Kak—/1Iubo MHaUe He JOCTYITHBIMU, HE CBA3aHHBIMU

Companies and direct sellers shall not refer to any
testimonial or endorsement which 1is not
authorized, not true, obsolete or otherwise no
longer applicable, not related to their offer or used
in any way likely to mislead the consumer.



EESTI OTSEMUUGI ASSOTSIATSIOON
Estonian Direct Selling Association

C ero MOpeaIoKeHWeM WJIM HCIOJb3YIOTCI TAKUM
00pa3oM, YTO OHHM MOTYT BBECTH B 3a0JIyiKIeHUE
moTpeduTesIs.

2.9. CpaBHeHNE 1 OYEepHEHHE

2.9. Comparison and Denigration

KommanmaM m mpaMbIM HOpomaBIiiaM HeOOXOIMMO
n30eraTh  MCIOJL30BAHUSA TAaKHUX CpPaBHEHUI,
KOTOpPEIE MOI'YT BBOOUTH B 3a0/IysKIeHHE WA He
COOTBETCTBOBATH IPHUHITAIAM 4ecTHOU
KOHKYPEHIIUH. CpaBuenue paspelraercst
IIPUMEHATh B COOTBETCTBHH C IIPABHJIAMH O
perIaMe, MCIOJL3YIOIIE CpaBHEHHs, KOTOPHIE,
BoLIoskeHbl B Jupextuse 2006/114/EK o BBOgAIIEit
B 3a0iyskoeHHe U UCIOJb3YIIIEH CpaBHEHUS
peximame. KommamwmsM © OpsaMBIM IIpOAaBIAM
HeJIb3sI He IIPSAMO, He KOCBEHHO OUEPHATH HU OIHO

MMpeJIpusaATHe WJIKH TPOAyKT. Hommanumsam wu
IPSAMBIM IpoaaBIlaM HeJb3d HEYeCTHO
HUCIIOJIb30BATH IIpenMyIIecTBa, KOTOPEIE
IIPEeIOCTaBIISIOT KOMIIaHUN uin Ha3BaHUe

TOPTOBOT'O0 IIPOAYKTA ¥ CHMBOJI HMHON TOPrOBOM
MapKU.

2.10. Cobumioienne KOHMPUAECHITHATLHOCTH

Companies and direct sellers shall refrain from
using comparisons which are likely to mislead or
which are incompatible with principles of fair
competition. Comparisons shall only be made in
accordance with the provisions on comparative
advertising set out in Directive 2006/114/EC
concerning misleading and comparative
advertising. Companies and direct sellers shall not
denigrate any firm or product directly or by
implication. Companies and direct sellers shall not
take unfair advantage of the goodwill attached to
the trade name and symbol of another firm or
product.

2.10. Respect of Privacy

JIlnumass OGecema, Oecema 10 TesiepOHY WM B
9JIEKTPOHHOM BHJIE IIPOHUCXOIUT B HOHATHOM BHIE U
B TO BpeMs, KOrZJa OHa OyJZeT He HAaBA3YHBOM.
IIpomaseny Ilpsmeix Ilpomask moimkeH mnpepBaTh
JEeMOHCTPAILIMIO MJIM TOPTOBYIO IIPE3EHTAIUI0, €CJIH

Personal, telephone or electronic contact shall be
made 1n a reasonable manner and during
reasonable hours to avoid intrusiveness. A direct
seller shall discontinue a demonstration or sales
presentation upon the request of the consumer.

9TO TpedyerT IIOTPEeOUTEIb. Kommamusam um | Companies and Direct Sellers shall take
IIpogaBumam  Ilpsameix  Ilpomask  meoOxommmo | appropriate steps to ensure the protection of all
IeMCTBOBATh TaK, 4YTOOBI olecreumBaTh 3samuTy | private information provided by actual or
BCeH JIMYHOMN HHQOPMAIIKH, KOTOpYyIo | prospective customers.

IIPEIOCTABJIAIOT HACTOAIIWE WM  BO3MOYKHEIE

IIOTPEeOUTEIIH.

2.11. YecTHOCTH 2.11. Fairness

IIpomasiiam TTpssmerx ITpomasx "Hemb3s | Direct sellers shall not abuse the trust of
37I0ymoTpediaATh  JoBepweM — mHAMBUAYadbHBIX | individual consumers, shall respect the lack of
morpebuTesIei, UM HEe00X0aMO yBaskaTh | commercial experience of consumers and shall not
OTCYTCTBHE KOMMEPUECKOTO OITBITA IoTpebuTeseil u | exploit a consumer’s age, illness, mental or
WM HeJIb3s HEeYeCTHO WCIIOJIb30BaTh Boapact, | physical infirmity, credulity, lack of understanding
GoJiesHn, YMCTBEHHYIO 170 041 dusuueckyo | or lack of language knowledge.

WHBAJIUIHOCTb,  JIOBEPUUBOCTH, OTCYTCTBUE

TMOHVMAHUA WA OTCYTCTBUE S3BIKOBHIX SHAHUU
morpebuTesIei.

2.12. IlpuBiieueHne K TOProsje

2.12. Referral Selling

Kommaumam wu  IlpomaBmam Ilpameix Ilpomask
HEJIb3sI CTHUMYJIHPOBATH norpebureei
npuobperaTrb IPOAYKTHI, OCHOBBIBASICH Ha
YTBEPKIeHNH, YTO IIOTPEOUTEIIb MOKET YMEHBIINTD
WIN Jaske IIOKPHITh IIeHy IIOKYIKM, IPUBJIEKAs

Companies and direct sellers shall not induce a
consumer to purchase products based upon the
representation that a consumer can reduce or
recover the purchase price by referring other
consumers to the sellers for similar purchases, if
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OPYTUX II0TpeOHmTesIeld IIPOJaBIly, OCYILECTBJIATH
HOIIO6HI)I€ HORyHRI/I, eCJIn 9THu yMeHbIHeHI/IH nin
BO3MeIllleHe 3aBHCUT OT HEHaAIeXHBIX CO6I)ITPIfI B
Oyny1em.

2.13. BrummosiHeHHE

such reductions or recovery are contingent upon
some unsure future event.

2.13. Performance

JIr06011 3aka3 He0OXOMUMO BEIIIOJIHUTHL KAK MOKHO
CKopee, HO He II03:kKe, yeM B TeueHHme 30 gHEH co
JTHS, TOAMUCAHUA KOHTPAKTA, €CJIA TOJIBKO CTOPOHBI
He JOTOBOPHJINCH MHAYE.

Tlorpeburenu HOJKHBI OBITH TPOUHMOPMUPOBAHEI O
TOM, YTO TPEIIPUATUSA UJIU OpPSIMbIe TPOIABIILI HE
MMEIOT BO3MOSKHOCTH BBIIIOJIHHUTE 00SI3aTEJILCTBA B
TOM CJiydae, ecJIH 3aKa3aHHbIe  IIPOJYKTHI
HEeIOCTYIIHEL. B TakoM ciydae ImmoTpeOUTeIr MOTYT
IIOJIyYUTHb BO3BPAT JIIOOOM YIIAUEHHOM CyMMBEI,
CpasKy sKe, KaK TOJIBKO 9TO OyIeT BO3MOYKHO, HO He
mo3:ke, yeM B TedeHue 30 OHEM ¢ MOMEHTAa, KOTIa
IpeaIpusaTre TOJIyYHJIIO H3BeIlleHre 00
AHHYJIMPOBAHUM.

3. BBIIIOJIHEHUE KOJEKCA

3.1. OTBeTCTBEHHOCTD MPEAITPUATHUS

Any order shall be executed as quickly as possible
and in any case within 30 days from the conclusion
of the contract, unless the parties have agreed
otherwise.

Consumers shall be informed if companies or
direct sellers are unable to perform their side of
the contract on the grounds that the products
ordered are unavailable. In that case, consumers
may obtain a refund of any sums they have paid as
soon as possible and in any case within 30 days
from the day on which the company receives the
communication of the withdrawal.

3. CODE ENFORCEMENT

3.1. Companies’ Responsibility

IlepBuunass OTBETCTBEHHOCTHL 3a  COOJIIOIEHHE
KOJEeKCa JIEKUT Ha KakIOM OTHeJbHOM KOMIIAHWM.
Ecnn KOIEeKC HapyIIeH, OpeInpuaATHIe
OCYIIIECTBJIAET BCE pPA3yMHBIE YCHJIUA JIJIA TOrO,
4TOOBI YJOBJIETBOPUTEL JIMIIO, IOJABIIEE KAJIO0Y.
Kammoit koMmamum yYacTHHKY M OyIyIIWM
KOMIIAHUAM YYACTHHKAM HEOO0XOOMMO HA3HAYHUTH
OTBETCTBEHHOE JOJIKHOCTHOE JIUIo, Kogekca EDSA.
OTBeTcTBEHHOE  JOJIKHOCTHOE JIMI0  KOJeKca
SBJISIETCS OTBETCTBEHHEBIM 34 TO, YTOOBLI 00JIEIYUThH
MIPEIIIPUATHIO COOIIOIeHe KONeKCa U OTBeYaTh Ha
3ampocel agMuHucTpaTopa komerxca EDSA. Taxxe
OH WA OHA HBJIAETCA IJIABHBIM KOHTAKTHBIM
JUIOM HAa IPEeIIPUSATHNA, KOTOPOE CTABUT B
M3BECTHOCTh HE3aBHCUMBIX IIPOJABIOB, PA0OTHHUKOB
IpeanpuaTus U obmrecTBo o mpuHnunax Homexca
aturku EDSA.

3.2. OrBercTBeHHOCTE EDSA

The primary responsibility for the observance of
the Code shall rest with each company. In case of
any breach of the Code, companies shall make
every reasonable effort to satisfy the complainant.
Each member company and pending member
company is required to designate a EDSA Code
Responsibility Officer. The Code Responsibility
Officer is responsible for facilitating compliance
with the Code by their company and responding to
inquiries by the EDSA Code Administrator. He or
she will also serve as the primary contact at the
company for communicating the principles of the
EDSA Code of Ethics to their independent
salespeople, company employees, customers and
the general public.

3.2. EDSA Responsibility

EDSA obecrnieunBaer JHIOM, KOTOpPOE SIBJISIETCS
OTBETCTBEHHBIM 3a paccMoTpenue :xkayiod. EDSA
IIPUJIATaeT BCe Pa3yMHBIE YCHJIHAA JJIS TOTO, YTOOBI
00€eCIIeunTh pelleHne Kao0bl.

3.3. AnMunHECTpaTOp KOIEeKca

EDSA shall provide a person responsible for
complaint handling. EDSA shall make every
reasonable effort to ensure that complaints are
settled.

3.3. Code Administrator

EDSA agvuumcTpaTopoM KOJEKCA HA3HAYAeT
He3aBHUCHMOe JIUTIO 12051 VUpesKIeHue.
AnMuHHCTpaTOP KOJIeKCa, OCYIIIECTBIISAS

EDSA shall appoint an independent person or body
as Code Administrator. The Code Administrator
shall monitor companies’ observance of the Code
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OTBETCTBEHHYIO JIeATeJIbHOCTh, BeIeT HaA30Pp 3a

TeM, KaK  KOMIIQAHHM  COOJIIOOAIOT  KOIEKC.
AnvuHmMCTpaTOp KoJIeKca peraer JTI00BIE
HepeIleHHbIe KAJ00bI MOTpeduTesel, KOTOPHIE

OCHOBBIBAIOTCS HA HAPYIIEHMAX KOOEKCa, U II0aeT
eKeroqHBIe U3BEIeHNA 0 JeMCTBUUA KOOEeKCa.

3.4. llesTernHOCTE

by appropriate actions. The Code Administrator
shall settle any unresolved complaint of consumers
based on breaches of the Code and shall furnish an
annual report on the operation of the Code.

3.4. Actions

B nesrensHOCTB, 110 KOTOpPO¥ mpemampuaTus, EDSA
WA aIMUHUCTPATOP KOJeKca MOTYT IIPUHUMATH
pellleHnsT MOKHO BKJIIOYUNTEH OTKA3 3aKa3a, BO3BpAT
MIPUOOPETEHHBIX IIPOAYKTOB, BO3MeEIIeHHe
IIaTexen U apyras COOTBETCTBYIOIIAS
JIeSITeJIbHOCTb, B TOM UHCJE IIPeIyIIPeskIeHUs
MPSIMBIM IIPOMIABIIAM, IIPEKpAIleHHe JOTOBOPOB C
MPSAMBIMHA ~ TIPOJABIAMU HJIM JPYTUX  BHJIOB
OTHOIITEHUM, MPEJYIPEeKICHUS IPEIIPUSITAIM,
HMCKJIIOUEHNE IIPEeIPUITH ¢ uncaa wienoB EDSA,
¥ IIyOJIMKAIINA TAKON NeATEIbHOCTH WJIN CAHKIIHA.

3.5. PaccMoTpenue cropoB

Actions to be decided on by companies, EDSA or
Code Administrator may include cancellation of
orders, return of goods purchased, refund of
payment or other appropriate actions, including
warnings to direct sellers, cancellation or
termination of direct sellers’ contracts or other
relationships with the company, warnings to
companies, exclusion of companies from EDSA
membership, and the publication of such actions
and sanctions.

3.5. Complaint Handling

Kommaunu, EDSA u ApgMuHucrpaTtop Komekca
003yI0TCA ~ YCTAHOBHUTHL  IOPSAIOK  pabOTEL ¢
sKaJI00aMu u 00ecIIeuynTh HOITBEPIKICHIE

IIOJIyYEeHHs JII00OM KAJI00BI B TeyeHHe MHUHUMYM
IBYX Heellb, a NPUHATHE PEIIeHUu — B TeYCHUE
TpexX MecsAIeB II0c/ie ee MoJIyuyeHus. PaccMoTpeHue
SKAJI00 IOTpeOuTe el ABJISAeTCS OeCIJIATHEIM.

3.6. IIybaurarms

Companies, EDSA and Code Administrator shall
establish complaint-handling procedures and
ensure that receipt of any complaint is normally
confirmed within two weeks, and decisions are
made within three months from that date.
Handling of consumer complaints shall be free of
charge to the consumer.

3.6. Publication

EDSA ny6iukyer KomeKe M 0 BO3MOMKHOCTH IIHpPe
ero momyiagpusupyer. lledaTHble SK3EeMILIAPEI
KOJeKCa JOCTYIIHEI JJIA 00IIecTBa O6eCILIaTHO.

3.7. AnmunncrpaTop EBpomeiickoro komexca

EDSA shall publish the Code and make it known
as widely as possible. Printed copies shall be made
available free of charge to the public.

3.7. European Code Administrator

AnMuHACTPATOPOB Erpometickoro KOJIeKca
dopMUpyeT KOMUTET U3 YEThIPeX YUACTHUKOB. Tpoe
W3 HHUX — W3 CEeKTopa IIPSIMBIX MPOHA ¥ WX
HasHavaer  mpasieHme  Seldia.  YerBepToiii
YYACTHUK, KOTOPOTO TaK/Ke Ha3HAYaeT IpaBJIeHUE
Seldia v ®KOTOPBIN TEMCTBYET Kak Ipejce aTellb, He
CBSI3aH C CEKTOPOM. VICTIOTHUTEJBLHBIN JUPEKTOD

Seldia B  COOTBETCTBMHM €  JOJIKHOCTHBIMU
0013aHHOCTAMU ABJIAETCS ceKperapeM
aJMUHHCTPATOPA KOJeKca. AnvunancTpaTtop

Erporetickoro koekca MOKeT BHITIOJTHATH OTHY U3
YIOMSAHYTHIX B CJIEAYIONIEM MIYHKTE J1esATeJIbHOCTEH,
€CJI MEeCTOM SKHTEJILCTBA IOTPEOUTEJIST SIBJISIETCS
crpaHa—yvacTHuia KO3 wim mpennpusaTHe WU
OpsaAMOM IpoxaBel] HeHCTByeT B OJHOM M3 CTpaH
E33.

Anvuamcrpatop EBporrefickoro Kogerca Mosker:

1) monydaTh KajaoOBl UM IIPUHUMATH PENIeHHs II0

The European Code administrator consists of a
committee of four members. Three of them are
from the direct selling sector and are appointed by
the board of Seldia. The fourth member, also
designated by the board of Seldia and acting as
chairman, is independent from the sector. The
Executive Director of Seldia is ex officio secretary
of the Code Administrator.

The European Code Administrator can take one of
the actions mentioned in the next paragraph
where the consumer has his residence in a member
state of the EEA or a company or a direct seller is
active in one of the EEA countries.

The European Code Administrator may:
1. receive and decide on complaints from parties
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HUM oT Jwui, (moTpebureseil, MpaMBIX IPOJABIOB,
MPEeOIPUATAN MOPAMBIX MOPONAMK, OPTAHM3AIIUH
HmoTpeOuTesIell M T.0.) M3 ONHOH u3 cTpaH KO3,
KOTOpHIE He ABJIgTca Takumu wieHamu TTA, kak
uneH Seldia, B KOTOpoe BKJIIOUEHO IIPEIIIPUATHE
MIPAMBIX IIPOSAYK, KOTOPOE ABJIAETCA uiIeHoM Seldia
nim TTA, xoropoe asnserca unenom Seldia;

2) HOJydaTh KaJI0OBI M IPUHUMATH PeIleHUs II0

HUM oT JIATI, KOTOpBIE CBSI3aHBI c
TPaHCTPAHUIHBIMUA clleJJKaMW ¥, B KOTOpEBIE
BOBJIEUEHHI  MOPEINPUATHS  IPAMBIX  IPOIAK,

KOTOpPEIE SBJAIOTCA diaeHaMu Seldia mian djieHamMu
TTA opmmoit m3 crpan KO3, xoropas sasnsercsa
wenom Seldia;

3) ToJIyyaTh KAJOOBI M HPUHUMATH PEIIeHUS II0
auM ot TTA, xotopsie sipistioTess wieHamu Seldia B
onguoM m3 crpaH EO3, roe BoBieueHO IIpeapusTie
IIPAMBIX IIPOIAK, KOTOPOe ABJIsAeTCs dieHoM Seldia;
u

4) momy4ats :kanober or TTA — wirenos Seldia — us
omuoin m3 crpan EO3, B KOTOpPyI BOBJIEUEHBI
NPEIINIPUATHS IIPAMBIX IPOHAK, KOTOPBIE ABJISIOTCS

4iIeHaMH PTTAF, coBeTa TeHepaJIbHOIo
muperropata PTTAF wnu or TTA, rotopbie He
SIBJIAIOTCS yJIeHaMU Seldia, c 11eJIBI0

OCPEeJHUYIECTBA BMECTE C TAKMMMU IIPEIIPUSTHIMEA
npsameix npogaxk, PTTAF m coorBercrBymommmmn
TTA.

5) 110 TpeGOBAHMIO M3JIOKUTH MHEHHE O IPAKTHKAX
KOMIIAHHMM, HA  KOTOpble  PACIPOCTPAHSETCS
neiicrBue TaHHBIX Homercos.

3.8. IIpomeaypnt

(consumers, direct sellers, direct selling companies,
consumer bodies etc) from one of the EEA
countries without a DSA in membership of Seldia
involving a direct selling company in membership
of Seldia or of a DSA in membership of Seldia

2. receive and decide on complaints from parties
related to cross-border transactions and involving
a direct selling company in membership of Seldia
or of a DSA in membership of Seldia from one of
the EEA countries

3. receive and decide on complaints from DSAs in
membership of Seldia in one of the EEA countries
involving a direct selling company in membership
of Seldia and

4. receive complaints from DSAs in membership of
Seldia from one of the EEA countries involving
direct selling companies in membership of
WFDSA, WFDSA CEO Council or of DSAs outside
membership of Seldia with the aim of mediation
together with such direct selling companies,
WFDSA and the DSA in question.

5. upon request, give an opinion with regard to
company practices that fall under the scope of
these Codes.

3.8. Procedures

1. Coop urdopmalumn

Ecan, orsBewas Ha xamody, HeoOXoOMMO coOPaTh
nHQOPMALAI0 IJIA TOTO0, 4YTOOBI KOHCTATHPOBATH
(arkTHI W IIPOUCIIECTBHSA, KOTOPLIE OTHOCATCS K
caydan, aIMUHHCTPATOP KOOeKca WHQOPMUPYET
COOTBETCTBYIOIleE IMpEeINIpuAaTHe O Kajiobe u
AOCHTU(UKALIMK ~ JIALA, IIOJAIOIIEro  Kajoly.
AnMuUHHCTPATOP KOJeKca MOMKET 3alpoCUTh OT
MPEeJIpUATHS W JIAIE, [OJAIOIIEro  Kajody
JIOTIOTHUTEIbHYI0 mHGopMmaruio. [locite mpoBeprn
daxkToB W mNpuHWMas BO BHHUMAaHWE IIpaBUJIA
KOJleKca, aIMUHHUCTPATOP KOJeKca B TeUeHHEe Tpex
MecAIleB ¢  MOMEHTAa  IIOJIyUYeHHsA  SKAJI00BI
IIPUHUMAET PeIeHne O TOM, KOTOpHIEe JeHCTBUS
Heo0X0aIrMO OyIeT BBIIIOJIHATS.

2. JIpyras nesiTeJIbHOCTD

Ecnu agvumHuCTpaTOp KOJIEKCA CUHUTAET, YTO
BO3MOKHO, IIPOM3OIILIO HAapyIleHHe KOIeKca, OH
COOTBETCTBYIOIIEMY PEeaIPUATHIO OoChLIaeT
3ampoc B TeYeHWe  OJHOTO  Mecslla  Ha
TIpeoCTaBJIeHNe apTryMeHTAITNH.

Kommanum B TeueHne OMHOTO Mecsra HEOOXOIMMO
MIPUHSATEL pelneHne o paKTax M MYHKTaxX KoJeKca,

1. Information Gathering

Where, in response to a complaint, it is necessary
to gather further information to determine the
points of facts and of rules concerning the case, the
Code Administrator shall inform the company
concerned about the complaint and the identity of
the complainant. The Code Administrator may ask
the company and the complainant to supply
further information. After examining the facts and
in the light of the rules set in this Code, the Code
Administrator will decide within three months
after the complaint has been received, whether
further action should be taken.

2. Other Procedures

If the Code Administrator considers that there
may be an infringement of the Code, it addresses a
request to the Company concerned, requesting it to
submit its observations within one month.

The Company has to adopt within one Monte a
position on the points of fact and of Code on which

10
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OCHOBBIBASICH HA KOTOPBIX, aIMUHUCTPATOP KOIeKca
IPUHUMAET pellleHre HA4aTh IPoleaypy.
IIprnuuMas Bo BHUMAHME OTBET WK B CJIydae, eCJIn
KOMIAHWS He OTBETHJIA, aIMUHKCTPATOpP KoIeKca
MOKET IPUHATHL pPellleHre NaTh 3aKJIIYeHNe, SICHO
M KOHKPETHO YKAa3aB MPUYUHEI, II0YEeMy OH CUMTAET,
UTO IIPOM3OIILI0 HeCOONIOIeHHWe KOIeKca, U
IIPU3BATh KOMIIAHUIO B TeUYeHHEe TpeX MeCsIeB
BBIIIOJIHHATE YCJIOBUS KOLEKCA.

IIpaBnenne EDSA Moker IIpUHATHL pelleHue
OIy0JIMKOBATD 3aRJIIOYEHNE, ecim ero
MHUAIAUPOBAJ WM PEKOMEHI0BAJI AAMUHUCTPATOP
KoJleKca.

the Code Administrator bases its decision to open a
procedure.

In the light of the reply or absence of a reply from
the Company the Code Administrator may decide
to issue an opinion, clearly and definitively setting
out the reasons why it considers there to have been
incompliance with the Code and calling on the
Company to comply with the Code within 3
months.

The Board of EDSA can decide to make the opinion
public, on a proposal or recommendation by the
Code Administrator.
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