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KOJIEKC IIOBEIEHHA ITO
OTHOHIEHMHIO K IIOTPEBUTEJISAM

1. OBIIME ITPABUJIA

1.1 Cdepa mearesbHOCTH

Konexkc mosegenus mo oTHOIIIEHUIO K IIOTPEOUTEIIIM
OCTOHCKOH acCOIMAIIAK IPAMBIX Ipojask (masee B
TeKcTe —  ,KOJeKc’) IpHHAJA  OCTOHCKAasS
acCcoIMAIlNA MPSIMBIX IIPOAAYK, KOTOPAsd SBJIAETCS
wredoM Seldia — Espomeiickoil accommaiyin
IPAMBIX IIPOLAYXK, B COOTBETCTBHUU C KOIEKCOM
IOBEJEHWA II0 OTHOIIEGHHI0 K IIOTPeOUTesIaM
Espomeiickoii  accommanmy  IOPSMBIX  IIPOSAK.
Komexc OIIMCHIBAET OTHOIIIEHUS MEKIY
KOMIIAHMSAMM IPAMBIX IIPOJAYK U IIPOAABIIAMU
IPAMBIX  IPOJAX C  OJHOHM  CTOPOHBI, U
IMOTPEeOUTEJIAMHE ¢ APYTroi cTopoHbl. Ilesb kKomexca —
JIOCTHYb YIOBJIETBOPEHHOCTH u 3alIUTH
norpebuTesIe, CII0cOOCTBOBATH YeCTHOH
KOHKYPEHIINN B paMKax CBOOOIHOIO
IPEeIIPUHAMATEILCTBA, MIOBBIIICHUA IIyOJIMIHOTO
AMAKA IPSAMBIX IIPOAMK, IIABHAA IIeJIb KOTOPBIX
- IpoIaBaTh KadveCcTBEHHEIE IPOIYKTHI
IOTPEOUTENIAM B pPaMKaX YeCTHBIX IPAaBUI U
YCJIOBUM.

1.2 OOBsAcCHeHHEe TEPMHHOB

B sToMm Komexce:

1) mpamsre mpogazkm ~— 03HAYAOT JIIOOOH MeTOm
Opoaask, KOTOPHIM OCHOBBIBAETCS HA TOM, YTO
IpoaaBell, Jajee B TeKCTe — , IPOJaBeI] MIPAMBIX
mpogax’, oObsACHSIET WM JeMOHCTPUPYET IMPOIYKT
MOTPeOUTEITI0 3a IpeaeiaMy ITOMEIeHUN JTeJIOBBIX
OpraHu3aIluii.

2) moTpeburess — MOOOe (PE3MUECKOe JIMIIO,
KOTOPOE IIPUOOPESIO IPOIYKTHI C IeJIbI0, KOTOpas He

CBsI3aHA C OCYIIECTBJISIEMOM WM  TOPTOBJIEH,
Hpe,E[HpHHHMaTeJIBCKOﬁ nedaTeJIbHOCTBIO njimn
mpodeccrert;

3) EDSA — DcroHCKasA AacCOIIMALMA IIPSIMBIX

MMpoJask SBJISETCS HAIMOHAJIBLHOM ACCOITUAIIMEN
IPeIIpPUATHANA IIPAMBIX IIPOJAK, KoTOpas
MIPeJCTaBIsgeT B  OCTOHMH HWHAYCTPUIO IIPSAMBIX
OpoJask M KoTopas sBJserca uneHom Seldia —
EBpormetickoit accoriuaiuy IpsaMBIX IIPOIAK;

4) RoMImaHHA — TIO00e IpenNnpuATHe , KOTOPOe
MIPOJBUTAET IIPOAYKIINIO, CBISAHHYI C TOBAPHBIMH

Confirmed on October 30th, 2018

CODE OF CONDUCT TOWARDS
CONSUMERS

1. GENERAL

1.1. Scope

The Estonian Direct Selling Association’s Code of
Conduct towards Consumers (hereinafter referred
to as the “Code”) is adopted by the Estonian
Direct Selling Association, which is a member of
Seldia — the European Direct Selling Association,
following the European Direct Selling Code of
Conduct towards Consumers. The Code concerns
the relations between direct selling companies
and direct sellers on the one hand and consumers
on the other hand. The Code is aimed at achieving
the satisfaction and protection of consumers, the
promotion of fair competition in the framework of
free enterprise, and the enhancement of the public
image of direct selling, which is to sell quality
products on fair terms and conditions to
consumers.

1.2. Glossary of terms

For the purpose s of this Code:

(1) Direct selling means any selling method which
1s based on the explanation or demonstration of
products to a consumer by a salesperson,
hereinafter called direct seller, away from business
premises.

(2) Consumer means any natural person who buys
products for purposes which can be regarded as
outside his trade, business or profession.

(3) EDSA — Estonian Direct Selling Association is
national association of direct selling companies
which represents the direct selling industry in
Estonia and which is a member of Seldia — the
European Direct Selling Association.

(4) Company means any business entity which
markets products associated with its trademark or
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3HaKaMu, 3HAKaMH  OOCJIyKHMBAHWUSA  WJIA
UOCHTAQPULUPYIOIIUMHA  CAMBOJIAMY, HCIIOJIB3Y S
CHCTEMY pACIPOCTPAHEHUsSI, OCHOBAHHYIO Ha

MIPSAMBIX IIPOJAKax, u ABJisonieecsa wieHoMm EDSA;

5) cucrema PAacIpocTpaHEeHUA — aodas
OPraHU3aIMs UJIA METO], KOTOPLIA pa3paboTaH i
IIPOOBU¥KEHUA IIPOSYKTOB;

6) mpoxaBer IPAMBIX IPOJAsK — JI06oe PU3MIecKoe
WU I0PUIUYECKOe JIUII0, KOTOPOe SABJIAETCS YJIEHOM
CHCTEMBI PACIIPOCTPAHEHMA KOMIAHUM IIPAMBIX
IIPOJIAasK U KOTOPOE TOPTYET IMPOAYKTAMY KOMIIAHWH,
CITOCOOCTBYET TOPTOBJIE MJIN OKA3BIBAET MOMIEPIKKY
B TOProBJIe MPOAYKIIMM KOMIIAHUM 34 IIpeIesiaMu
paboumx IOMeIIeHni  mpeanpuaTus; lIpogaserr
IIPSIMBIX IIPOIAK MOJKET MMETh IIpaBo
PEKPYTHPOBATh  OPYTMX  IIPOJABIIOB  IIPAMBIX
npomax. IlpomaBer; IIPSMBIX MPOJASK  MOIKET
SBJIATBCA  HE3aBUCHUMBEIM TOPTOBBIM  AreHTOM,
HEe3aBUCUMBIM MOAPSATIUKOM, HEe3aBUCHMBIM
OUJIEPOM WJIM IUCTPUOBLIOTOPOM, PAOOTAIOIIMM IIO
HA¥My WJIA CAMO3AHSTHIM IIPEICTABUTEJIEM WJIU

WHBIM og00HOTO pona IpeIcTaBATEJIEM
Kommanumn.
7)  mpogykT — J060HI MAaTepHMAJBHEIH MK

HeMaTepuaJIbHBIN TOBAP UJIN YCJIyTa;

8) Ilpomecc mpomasxm — KOMMYHUKAIIASA C
MMOTEHITUAJIBHBIMHA  ITOTPEOUTESISIMH, JIOCTaBKa
OPONYKTOB WJIM JeMOHCTPAIlMs, IIpHeM 3aKa3oB,
JIOCTaBKA IIPOJYKTOB U IOJIYUEHUE IIJIaTe a;

9) MepompHaTHE II0 IPORANRKAM — JTO IPAMBIE
MPOJAKH JJIs TPYIObl TMOTpeOuTesiel, KOTOPYIO
XO3STMH TMPUTJIACHJI C 9TOH I1eJIbI0;

10) 6ramr 3araza — 0003HAUAET pacIedaTAHHBII
WA HAIWUCAHHBIA TOKYMEHT, IIOATBEP:KIAIOIINN
merany 3akasa HKiwmenra, a Takse obecredmBaer

oJIydeHue qexa KauenTom. B ciaydae
ocylecTBiIeHusT mpomasku uepe3 HWMurepmer, Ha
IIOCTOSTHHOM HOCHUTeJIe uHpOpPMATTAN

mpemocTaBiigeTcss opMa, OTPAKAIIIAS YCJIOBHUS
MIPEJJIOKEHUS U ITOKYIIKH.

11) perpyrupoBamme - NeATeNIBHOCTb, KOTOPAs
OCYIIECTBJIZETCA C IIeJIbI0 IIPENJIOKEHUd JIUILY
BO3MOYKHOCTH CTATh IIPOTABIIOM IIPSAMBIX TIPOJIAK;

12) agmuHHCTPaTOP KOZEKCA — HE3aBUCHMOE JIHIIO
WIN yupesxRaeHne, KoTopoe HasHaueno EDSA mia
TOro, YTOOBI OH HAOJIOIAJI 34 TeM, KaKk KOMIAaHWHA
coomoganT komexkc EDSA, m niaa Toro, YToOBI
paccMaTPUBATE KAJI00EI B CBSI3H C KOLEKCOM.

service mark or identifying symbol through a
distribution system based on direct selling and
which is a member of the EDSA.

(5) Distribution system means any organization
and method designed for the marketing of
products.

(6) Direct seller means any natural or legal person
who is member of the distribution system of a
direct selling company and who sells, facilitates or
assists in the sale of products of that company
away from business premises.

Direct sellers’ may be entitled to recruit other
persons to become Direct Sellers. A Direct Seller
may be an independent commercial agent,
independent contractor, independent dealer or
distributor, employed or self- employed
representative, or any other similar sales
representative of a Company.

(7) Product means any goods, tangible or
intangible, or service.

(8) Selling means communication with potential
customers, delivery of products or demonstration,
taking orders, delivery of products and receipt of
the payment.

(9) Party selling means direct selling to a group of
consumers invited by a host to that end.

(10) Order form means a printed or written
document confirming details of a Consumer order
and providing a sales receipt to the Consumer. In
the case of Internet purchases, a form containing
all terms of the offer and purchase provided in
durable medium.

(11) Recruiting means activity conducted for the
purpose of offering a person the opportunity to
become a direct seller.

(12) Code administrator means an independent
person or body appointed by the EDSA to monitor
member companies’ observance of the EDSA’s
Code and to resolve complaints under the Code.
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1.3. Komnauuu

1.3. Companies

Kasxmoit OpPTaHMU3AIINN-yIACTHHIIE EDSA
Heo0X0IMMO IIPUAEPKUBATHCA IPABUII KOJEeKCa JJIs
TOro, YTOOLI OHA IIPUHSAIA HA ce0sa 00A3aHHOCTH U
Moryia mpomosnmkaTth yuactue B EDSA. K kammoi
OpPTaHU3AIMH  YYACTHHIIE EDSA  rtpebyercs
IIyOJIMYHO MOIIYJIApU3UpoBaTh yuactre B EDSA u
ATOT KOJIEKC.

1.4. IIponaBIikl OPAMBIX IPOIAM

Every EDSA member company pledges to abide by
the Code as a condition of admission and
continuing membership in the EDSA. Every EDSA
member company shall be required to promote to
the public its EDSA affiliation and this Code.

1.4 Direct Sellers

JlaHHBIA KofleKC He 00I3BIBAeT IIPOIABIIOB IIPAMBIX
MpOJas@  HEIOCPEICTBEHHO, HO  KOMIIAHUSIM
HeobxoaumMo TpedoBaTh OT HUX MIPUIEPKHUBATHCS
TpeboBaHMII KOJeKca B KayecTBe WX YCJIOBUS IS
YYAaCTUSA B CUCTEME PACIPOCTPAHEHUS KOMIIAHHUMU.

1.5. Camoympagsierme

Direct sellers are not bound directly by the Code,
but shall be required by their companies to adhere
to it or to rules of conduct meeting its standard as
a condition of membership in the companies’
distribution systems.

1.5 Self-regulation

Komexc  saBisierca  Mepodl — caMoyIpaBJIeHUS
WHIyCTpUU TIpsaMbIX npojax. OH He sBiseTcs
3aKOHOM, U OIIpeJeJieHHBbIe B HeM 00s3aTejIbCTBa
MOTYT TPeGOBATh YPOBEHBb ITUYECKOIO ITOBEIEHWU,
KOTOPBIA IIPEBBINIAET OIpEeIeJIeHHBIE 3aKOHOM
HOpMEBL. Ero HecoOJofeHre He BBISBIBAET KAKYI—
b0  TPaMKTAHCKO—IIPABOBYI  OTBETCTBEHHOCTD.
IIpexpamiasa yuactue B8 EDSA, Komnanus GoJibiie
He CBg3aHa KOIEKCOM, B TO BpeMs KaK IIpaBHJIa
0CTAIOTCS TPUMEHMMBI K COOBITHAM WM CIEIKAM,
KOTOpPBIE TIOABUJINCH BO BpEMsl, KOTIA KOMIIAHUS
siBJIsLITOCh wiieHom EDSA.

1.6. IIpaBoBEIEe aKTHI

The Code is a measure of self-regulation by the
direct selling industry. It is not a law, and its
obligations may require a level of ethical behaviour
which exceeds existing legal requirements. Non-
observance does not create any civil law
responsibility. With termination of its membership
in the EDSA, a company is no longer bound by the
Code, the provisions of which remain applicable to
events or transactions occurring during the time a
company was a member of the EDSA.

1.6 Law

IIpenmonaraercss, 4To MPOOABIILEI IPSMBIX IIPOHANK
M KOMIAHWHK COOJIIOIAIT TPeOOBAHUS IIPABOBBIX

Companies and direct sellers are presumed to
comply with the requirements of law and therefore

aKTOB, ® T103TOMy Komekc He comep:kuT | the Code does not restate all legal obligations.
nmepedpasupoBaHHBIX YCTAHOBJIEHHBIX BO BCeX

IIPABOBBIX aKTAaX 003aTEJILCTB.

1.7. CramnapTh 1.7 Standards

B  womerxc Braouensr crammaprtel  orudeckoro | The Code contains standards of ethical behaviour

TOBEeNIeHUs JJIsI KOMIaHUMN IIPAMBIX IIpOJAX N
IIPOOJABIIOB IIPAMBIX ITPOJAMK. RO}IQRC JKeJiaTeJIbHO
HCIIOJIB30OBATh KaK IIOATBEPHKIAECHNE OTpacCJIeBBIX
CTaHIapTOB.

1.8. OxcTeppHTOPHAILHOE JEHCTBHE

for direct selling companies and direct sellers. It is
recommended that the Code be used as evidence of
industry standards.

1.8 Territorial Application and Extraterritorial
effect

EDSA B kauvecTBe yCi0BWSA, JJIA BCTYIJIEHUS U
HempepblBHOrO ydactusa B EDSA, or =xasmoro
yuactHKa (unmeHa) OymeT TpeGOBATEH COOJIIONEHUS
moyoxkeHuii EBpoIeiickoro Kojexca IIOBEIEHUS
KOMIIAHMM IPSAMBIX HIPOJAK B OTHOIICHHWU IIPAMBIX
IIPOJAsK, OCYIIECTBJIAEMBIX 34 IIpeJeiaMH CTPAHBI

EDSA pledges that it will require each member as
a condition of admission and continuing
membership in the EDSA to comply with the
European Codes of Conduct for Direct Selling with
regard to direct selling activities outside its home
country, unless those activities are under the
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0a3MpPOBAHMNS, €CJIU TOJBKO 3TH IEMCTBUSA He OymyT
nommanarsk mon opucaurimio Komexca Ilosemenms
WHOHI CTPaHbI, KOTOpasa ABJsgeTca dwieHoMm Seldia -
adppunuposannoit Accormanuet Ilpameix [Ipomax,
KOTOPOM TaKsKe IIPUHALJIEKUT JTOT YYACTHHK
(amnen).

B ciyuae ecim, xommanus mosyuaer sKasmoby B
cesa3u ¢ Kogercom B crpame, KoTopas He SBJISETCS
yuactauier Accormarmu  Ilpsameix Ilpomask, To
KOMIIAHMS  JOJIAKHA IIPUHATE  IOPUCIUKIIAIO
Anvunncrparopa Komexca B cTpaHe ee
6asupoBaHMa (MM $Ke ecTH KOMIIAHUSA He gBJISeTC
YYaCTHHUIEH B CTpaHe ee 0a3smpoBaHUs, TO JIIO0OM
Ipyroil crpaHsl-yyacTHUIL Accormarmu [IpsaMbix
IMponax). Kommanus mo/mkHA HeCTH pasyMHEBIE
3aTpaThl, CBA3AHHBIE C JKAJIO0OM, ITOHECEHHBIE
Anvunancrpatropom Komekca crpanbl 6asupoBaHms.
Bonee Toro, Amvunucrparop Komexca crpambr
GasupoBaHus MOYKET COTPYAHHUYATH c
Anvumancrpatopom  Komekca  (ecmm  TaxoBoil
CYIIIeCTBYeT) CTPaHEI, OTKyJa IIOCTYIMIIA *Kajoba, u
ncxonsa us Komexca Mamob mpuMeHATH B IOPSAIKE
mpuopurera (1) crammaptel Komekca aTHKH CTpaHEI
OTKyIa IIOCTyHHmIa kanoba, wmiaum (ii) craHmapTe
Komexca oTuxm B  cTpaHe  IIPOUCXOMKICHUS
(0asupoBanusa) xommanuu, win (iii) Kax MHUHEMYM,
CTAHIAPTHI, U3JIOKEHHBIe B EBpomeifickoM Kojekce
OTHKM.

2. IIOBEOJEHUE II0O OTHOHIEHUIO K
ITOTPEBUTEJIAM

2.1. 3ampermeHHaA IpakTHKA

jurisdiction of Codes of Conduct of another
country’s Seldia - affiliated DSA to which the
member also belongs.

Should a company be subject of a Code Complaint
In a country in which it is not a member, the
company must accept jurisdiction of the Code
Administrator in its home country (or if the
company is not a member in its home country, any
country in which it is a DSA member), and shall
bear reasonable costs incurred by the home
country Code Administrator associated with
resolution of the Complaint. Moreover, the Code
Administrator of the home country may coordinate
with the Code Administrator (if one exists) of the
complainant’s country and, in evaluating the
alleged Code Complaint, apply, in order of priority,
(i) the standards of the Code of Ethics in the
country in which the complaint is filed, or, (ii) the
standards of the Code of Ethics in the subject
company’s home country, or (iii) at a minimum, the
standards set forth in the European Code of
Ethics.

2. CONDUCT TOWARDS CONSUMERS

2.1. Prohibited Practices

IIpomaBiiam mpPAMBIX TPOIAK U KOMITAHUSAM HEJIb35
HUCIIOJIB30BATH  HEIOCTOBEPHYIO, BBOIAINIIYI0 B
3a0iysknenme, arpecCUBHYIO u HEYeCTHYIO
IPAKTUKY.

2.2. Unertnduraiina u JeMOHCTPAIIHAA

Direct sellers and companies shall not use
misleading, aggressive or unfair sales practices.

2.2. Identification

Tlepen HAYaJIOM JIeMOHCTPAITNH TOBApOB
mepcrekTuBHOMY moKymaTesio, [Ipomaser; [Ipsaverx
TIpomask mosxeH 0e3 mpeaBapUTEIHLHOIM TPOCHOBI CO
CTOPOHBI KJIMEHTA, YeCTHO u SICHO
UIeHTU(QUITUPOBATE Ce0s, KOMITAHMIO, KOTOPYI0 OH
IPeJICTABJISIET, IMIPOUCXOMKIEHUE HUX IPOAYKIINU a
TaKyKe IeJJb uX Oo0palieHus K BO3MOXKHOMY
IIOTPEOUTEITIO.

2.3. O0bsicHeHHMe ¥ IeMOHCTPALIHS

At the initiation of a sales presentation, Direct
Sellers shall, without request, truthfully and
clearly identify themselves; the identity of their
Company; the nature of their Products; and the
purpose of their solicitation to the prospective
Consumer.

2.3. Explanation and Demonstration

IIpomaBire: IIpsmeix IIpomasx TOJIZKHBL
mpesocTaBiasaTh [loTpeduTesnaM TOUYHYIO ¥ TIOJTHYIO
uHpOPMAIIUI0 O TPOAYKTE, a TakKe €ro
XapaKTepPUCTUKAX; [IeHe, U €CJIU ITO IIPUMEHUMO, TO

Direct Sellers shall offer Consumers accurate and
complete Product explanations and demonstrations
regarding product characteristics, price and, if
applicable, credit terms; terms of payment; the
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KPEIUTHLIX YCJIOBUAX; YCJIOBUSX OILIATHL; IpaBe Ha
OTMEHY CHEJIKH; IIOJINTUKE BO3BpAaTa;
IIOCTEIPONAKHOM  OOCIY:KMBAHHK M CPOKax
mocraBru. Ilpomasuer Ilpameix Ilpomask mosrxHBI
JaBaThb TOUYHBIE M IIOHATHBEIE OTBETHI Ha BCe
BoOIpockl, Kotopbie 3amatT [lorpedburenun. Moryt
OBITH ClIeJIaHBI TOJIBKO Te 3asdBJIEHHS O IIPOIYKTe
(ycTHBIE WM IHCHMEHHEBIE), KOTOPEIE OF0OpPEHBI
Kommanneii.

Nudopmarima  morpeburesnto  moJKHA — OBITH
IIpeICcTaBjieHa B HOHATHOM M JOCTYIIHON dopme B
COOTBETCTBHUM C IMPUHIIUIAMHA JT0OPOCOBECTHOCTH
IpU IIPOBEJIEHUN KOMMeEPUYECKUX CIIeJIOK, a TaKKe B
COOTBETCTBUHU C IIPUHITAIIAMH 3aIIUTHI TeX, KTO He
B COCTOSIHUH, B COOTBETCTBHUM C HAIIMOHAJHHBIM
3aKO0HOZATeJILCTBOM, IIPEJIOCTABUThL CBOE COTJIacue,
TAKUX KaK HECOBEPIIIEHHOJIETHHE. .

2.4. Biank 3axasa

right of withdrawal; return policies; terms of
guarantee; after-sales service; and delivery dates.
Direct  Sellers shall give accurate and
understandable answers to all questions from
Consumers. To the extent claims are made with
respect to product efficacy, Direct Sellers shall
make only those verbal or written product claims
that are authorized by the Company.

The information given to the consumer shall be
provided in a clear and comprehensible manner
with due regard to the principles of good faith in
commercial transactions and the principles
governing the protection of those who are unable,
pursuant to national legislation, to give their
consent, such as minors.

2.4. Order Form

Biank 3axasza B mucbMeHHOM dopMe T0JIKEeH OBITH
IIPEJIOCTABJIEH WJIN OBITH JOCTYIIHBIM BO BPeMS HJIU
mmepeq HAvYaJIoOM CHEJKH. B ciyuae, ecim crueska
OCYIIECTBJISIETCS ~ IIOCPEICTBOM  IIOYTHI,  CETH
WMurepHer, wmiaMm WHBIM IIyTeM, KOI/Ia CHEJIKA
OCYIIIECTBJIAETCA 0e3 IePCOHAJBHOIO IIPUCYTCTBUS,
KOIIMA Bmanka Baxaaa TOJIIKHA OBITH
ImpemocTaBJieHa 3apaHee WM  OOJIKHA  OBITH
BJIOKEHA B caM 3aKa3, WM JKe IIPeIOoCTaBJIeHA B
dopme mocTyIIHON I HeYaTH WM CKAYUBAHUSA
yepes MHTEpPHET. Brank 3akasa mokeH
comepskaTh HasBaHWe KoMmaHuw, wMms [lpomasiia
Ilpsamerx  IIpomas, a  Takme  oDOecIedYnThb
MIOTPEOUTEIIST TIOJHBIMM KOHTAKTHBIMM JTAHHBIMHU
KOMITAHWHY M €CJIM BO3MOXKHO IIPSAMOTO IPOJAaBIIa, a
TaKsKe BCE CYIIIECTBEHHBIE YCIOBUSA CIEIKHA.

2.5. I[IpaBo Ha aHHyIMpOBaHWe WK HA BO3BpAT
TOBApPORB

A written Order Form shall be delivered or made
available to the Consumer at or prior to the time of
the initial sale. In the case of a sale made via mail,
telephone, the Internet, or similar non face-to-face
means, a copy of the Order Form shall have been
previously provided, or shall be included in the
initial order, or shall be provided in printable or
downloadable form via the Internet. The order
form shall identify the company and the direct
seller and provide the consumer with the full
contact details of the company and where
applicable the direct seller, and all material terms
of the sale.

2.5. Right of withdrawal and Return of Goods

KoMmamnm m mnpsaMeiM  mpomaBiiaM  HeoOXOIMMO
obecreuntb, dYTOOBI B JI000M 0OJIaHKe 3akKasa
HE3aBHCHMO OT TOTO, OIPEeIeJeHO JIHU  3TO
TpeboBaHMe 3aKOHOM, WM HeT, ObLJI0O yKa3aHHe o
IIpaBe HA AaHHYJIUPOBAHHWE B IIEPUOJ BpPEMEHH,
KOTOpPBIY fABJIZEeTCSI He Kopode 14 pHeli, BKJIIOYASA
IIPAaBO Ha W YCJOBWUS BO3BpaTa JIIOOBIX ILIATE:Kel
WX~ 3aMeHy  IIPOJaHHBIX  TOBApOB; WU
nHpoOpMHUpPyeT mOTpebuTe st 00 OTCYTCTBHS MIpaBa
Ha aHHyJHpoBaHWe. HKOMIAHUAM ¥ IIPAMBIM
IIPOJAaBIlaM, KOTOpHIE MpearalT IIpaBo Ha
BO3BpAT TOBApOB 0e3 KaKuxXx JHU0OO YCIOBUM, 9TO
HeoOXO0IMMO YKa3aTh B MUCHMEHHOM BHJIE.

Companies and direct sellers shall make sure that
any order form contains, whether it is a legal
requirement or not, a right of withdrawal during a
period that is not less than 14 days, including the
right and conditions to obtain reimbursement of
any payment or goods traded in; or informs the
consumer of an absence of right of withdrawal.
Companies and direct sellers offering an
unconditional right of return shall provide it in
writing.
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2.6. 'apauTHN B yCJIYyTH IIOCIE IPOSAKHA

2.6. Guarantee and After-Sales Service

B Gianke 3akasa uiam B IPUCOEIUHEHHBIX K HEMY
MaTepuasax, Wik BMeCTe ¢ IPOAYKTOM HOKYIIATEJII0
HEe00XO0ANMO IIPEIOCTABUTh SICHYI HHQOPMAIIUIO O
rapaHTUAX WM  YCJIOBUAX  IIOPYYUTEJIBCTBA,
JIOITOJTHUTEJIFHYI0 HH(MOPMAIIHIO 00 ycJIyrax IIocje
NpOJaskyX ¥ HUX OrPAHWYEHUAX, HEeoOXO0IUMO
yKasaThb MMs U ajpec JIUIlA, JAIONIEro TapaHTHIO,
JUINTEJILHOCT, TApaHTUU W IIPEIOTBPAIIAIOIITE
MepBI, KOTOPBIE JOCTYITHHI ITOKYIIATEJIIO.

2.7. HomosiHATEILHEIE MATEPHAJIEL

Terms of a guarantee or a warranty, details and
limitation of after-sales service, the name and
address of the guarantor, the duration of the
guarantee and the remedial action open to the
purchaser shall be clearly set out in the order form
or other accompanying literature or provided with
the product.

2.7. Literature

Ha gomosHMTEIBHBIX MaTepmaliaxX, perJjiaMe WJIN
MUChMax He JOJIKHO OBITH Pa3MeIleHo HeBepHOe U
BBOIsINEe B 3a0JIyskIeHWe OIMCAHHWEe IIPOJYKTA,
yTBepsKOeHNe 0 HeM Wiu myuriocTparuu. Ha mmx
JIOJI3KHO OBITh YKAa3aHO HAa3BaHUe, aJIpec I HOMep
TesiepoHA ~ KOMIIAHWHW, Ha HHAX JI0JIKEH OBITH
yras3aH HoMep TesaedoHa mpsiMoro mpomasmia. OHu
JOJI’KHBL COOTBETCTBOBATH 9TOMY KOJEKCYy MU
OpaBUWjaM  II0  OTHONIEHWIO K  JeTadM U
HECOBEPIIEHHOJIETHUM, B YACTHOCTU IUPEKTHUBE O
HeZ00POCOBECTHOM KOMMEPYECKON IIPAKTHUKE U
JHPEKTHBE 00 ayJHOBH3YAa/IbHBIX MeIna—yCJIyrax.

2.9. OT3HIBH

Promotional literature, advertisements or mailings
shall not contain any product description, claims or
illustrations which are deceptive or misleading. It
shall contain the name and address or telephone
number of the company and may include the
telephone number of the direct seller. It shall also
be compliant with the present Code and the rules
regarding marketing towards children and minors,
in particular those of the Unfair Commercial
Practices Directive and the Audiovisual Media
Services Directive.

2.8. Testimonials

KoMmamwm wu mpsaMele OpomaBIbl HE TOJSKHBI
VIIOMMHATL O  KAKUX—Iu00  OT3BIBAX WU
MOITBEPKICHUAX, KOTOpBIEe SIBJIAIOTCS He
JTI03BOJICHHBIMY, HE BEPHBIMH, YCTAPEBIIUMHU WJIN
KaKk—In00 WHAYe He JOCTYIIHBIMU, He CBA3AHHBIMU
C ero IpeJIoKeHWeM WM HCIOJIb3YITCI TAKUM
00pa3oM, YTO OHHM MOTYT BBECTH B 3a0JIysKIeHUE
moTpebuTeis.

2.10. CpaBHeHHe U OUYepHEHHE

Companies and direct sellers shall not refer to any
testimonial or endorsement which 1is not
authorized, not true, obsolete or otherwise no
longer applicable, not related to their offer or used
in any way likely to mislead the consumer.

2.9. Comparison and Denigration

Kommauwsam m mpaMeIM mpomaBIilaM HeoOXOIMMO
ns3beratb HCIOJNB30BAHUA TAKHX CPABHEHMNI,
KOTOpPEIE MOI'YT BBOOUTH B 3a0/Iy:KIeHME WJIN He
COOTBETCTBOBATD IPHUHIATIAM YeCTHOM’
KOHKYPEHIINH. CpaBHeHne paspermraercst
IPUMEHATh B COOTBETCTBHM C IIPABUJIAMHU O
pekjiaMe, WCIOJL3YIOIEeH CpaBHEHHS, KOTOpHIE,
BouIoeHbl B Jupextuse 2006/114/EK o BBOmsIIeit
B 3a0iy:kOeHWe U WUCIIOJb3YIOIeH CpaBHEHUS
perkmame. KoMmammaM #W OpaMBIM  IIPOJABIAM
HeJIb3s He IPAMO, He KOCBEHHO OUYEPHATHL HU OJHO

IIpearnpudarue niim IIPOOYKT. Komnannam %9
IIPAMBIM IIpogaBIIaM HeJIb3d HEYEeCTHO
HCIIOJIB30BATH IIpenMyIirecTBa, KOTOpPBIE
IIPpeaoCTaBJIAIOT KOMIIaHHNH niim Ha3BaHHE

TOPTOBOTO TIPOAYKTA ¥ CHUMBOJI HWHOM TOPTOBOM
MapKU.

Companies and direct sellers shall refrain from
using comparisons which are likely to mislead or
which are incompatible with principles of fair
competition. Comparisons shall only be made in
accordance with the provisions on comparative
advertising set out in Directive 2006/114/EC
concerning misleading and comparative
advertising. Companies and direct sellers shall not
denigrate any firm or product directly or by
implication. Companies and direct sellers shall not
take unfair advantage of the goodwill attached to
the trade name and symbol of another firm or
product.
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2.11. CobiriogeHne KOHPHIEHITHATIHBHOCTH

2.10. Respect of Privacy

JIlnumass OGecema, Oecema 10 TesiepOHY WM B
9JIEKTPOHHOM BHJI€ IIPOUCXOIUT B IIOHATHOM BHIE U
B TO BpeMs, KOrma OHA Oymger He HABI3YHBOM.
IIpomaserr Ilpameix Ilpomask mosmkeH mpepBaTh
JIEMOHCTPAIII0 WJIX TOPrOBYIO IPE3eHTAINI0, eCJIH

Personal, telephone or electronic contact shall be
made 1n a reasonable manner and during
reasonable hours to avoid intrusiveness. A direct
seller shall discontinue a demonstration or sales
presentation upon the request of the consumer.

aT0 TpedyeT IOTPEOUTEJIb. Kommamuam wu | Companies and Direct Sellers shall take
IIpomasimam  Ilpsmeix  IIpomam  HeoOxommmo | appropriate steps to ensure the protection of all
IefCTBOBATH TaK, YTOOBI obecmeumBaTh 3amury | private information provided by actual or
BCeH JITIHOT HH(pOPMAaIIHH, KOTOpPYyIO | prospective customers.

MIPEJOCTABJISAIOT HACTOSINNE WJIM  BO3MOMKHBIE

MOTPEeOUTEITH.

2.12. YecTHOCTH 2.11. Fairness

IIpomaBiiam TTpssmerx ITpomasx Henbasa | Direct sellers shall not abuse the trust of
3JI0yIIOTPEe0IaTh,  JoBepueM — MHAUBHAyaabHBIX | individual consumers, shall respect the lack of
motpebuTeJIeit, um HEe00X0T1MO yBaskaTh | commercial experience of consumers and shall not
OTCYTCTBHE KOMMEPUYECKOT0 OIbITa mmoTpebuTesieir u | exploit a consumer’s age, illness, mental or
MM HeJIb3sd HEeYeCTHO MCIIOJIb30BaTh Boapact, | physical infirmity, credulity, lack of understanding
0oJ1e3HH, YMCTBEHHYIO WJIN dumsuueckymo | or lack of language knowledge.

WHBAJIUIHOCTh,  JIOBEPUYHBOCT, OTCyTCTBHE

[IOHUMAHUA WJIHA OTCYTCTBUE S3BIKOBBIX 3HAHUMI
moTpebuTeIe .

2.13. IlpuBiegeHne K TOProBJIe

2.12. Referral Selling

Kommammsam wu  IlpomaBumam Ilpameix Ilpomask
HeJIb35 CTUMYJIUPOBATH norpeburesei
mpruobperarn IIPOIYKTHL, OCHOBBIBASICH HA
YTBEPKIEHNH, YTO II0TPEOUTEIIbh MOKET YMEHBIIUTD
WIN Jaske IIOKPHITh IIeHY IIOKYIIKM, IPHUBJIEKAS
OPYTUX IIOTpeOuTes e IIPOJABILY, OCYILECTBJIATh
MOHOOHBIE IIOKYIIKM, €CJIM OTH YMEHBIICHUS HJIN
BO3MeEIIIEHNE 3aBHCUT OT HEHAIEKHBIX COOLITHI B
Oynmymiem.

2.14. BrmosiHeHmE

Companies and direct sellers shall not induce a
consumer to purchase products based upon the
representation that a consumer can reduce or
recover the purchase price by referring other
consumers to the sellers for similar purchases, if
such reductions or recovery are contingent upon
some unsure future event.

2.13. Performance

JI1000i1 3aka3 He0OXOOMMO BBIIIOJHHATH KAK MOYKHO
CKOpee, HO He II03:Ke, ueM B TeueHue 30 gHEH CO
IIHs, IOQIINCAHUSI KOHTPAKTA, €CJIN TOJIbKO CTOPOHBI
He JOTOBOPIJINCH NHAYE.

Tlorpeburesn MOJKHEI OBITH TPOUHAOPMHUPOBAHEL O
TOM, YTO HPENIPUATHAA WA IPAMBIE IIPOJABIIEL HE
MMEIOT BO3MOYKHOCTH BBHIIIOJIHUTL 00A3aTeJILCTBA B
TOM Ccly4Jae, ecJIM 3aKAa3aHHBIE  MIPOLYKTHI
HeJOCTYIIHBL. B TaxoM ciy4yae moTpebHUTeIn MOTYT
MIOJIyYUTh BO3BPAT JII000M YIJIAYEHHOM CYMMEI,
CpasKy sKe, KaK TOJBKO 9TO OyIeT BO3MOYKHO, HO He
moaxke, yeM B TedeHue 30 gHeH ¢ MOMeHTa, KoTaa
IIPEeOIIPUATHE IIOJIYYMJIIO HU3BeIlleHne 00
AHHYJIUPOBAHUMN.

Any order shall be executed as quickly as possible
and in any case within 30 days from the conclusion
of the contract, unless the parties have agreed
otherwise.

Consumers shall be informed if companies or
direct sellers are unable to perform their side of
the contract on the grounds that the products
ordered are unavailable. In that case, consumers
may obtain a refund of any sums they have paid as
soon as possible and in any case within 30 days
from the day on which the company receives the
communication of the withdrawal.
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3. BBIIIOJIHEHUE KOJEKCA

3.1. OTBETCTBEHHOCTD MPEIIPHUATHA

3. CODE ENFORCEMENT

3.1. Companies’ Responsibility

IlepBuunas oOTBETCTBEHHOCTH 34  COOJIIOIEHUE
KOJeKca JISSKUT Ha KaMJOM OTIeJIBHOM KOMIIAHUH.
Ecnn KOIEKC HapyIIeH, HpenIpusaTie
OCYIIIECTBJIIET BCE pa3yMHBIE YCHJIUS JJIS TOrO,
4TOOBI YIOBJIETBOPUTH JIMIIO, IIOJABIINEE 3KAJI00y.
Kaspmoit koMmamwmm y4YacTHHKY ¥ OyoyIIuM
KOMIIAHMUAM YYACTHHKAM HEOO0XOOMMO HA3HAYNTH
OTBETCTBEHHOE JOJIKHOCTHOE JIUIIo, Komekca EDSA.
OTBeTCTBEHHOE  JOJKHOCTHOE  JIMIIO  KoJeKca
SIBJIAETCS OTBETCTBEHHBLIM 34 TO, YTOOBI 00JIErYHUTH
MIPEIIIPUATHIO COOJIIOeHe KOOeKCa U OTBeYaTh Ha
3arpocel agMuHHcTpaTtopa komerxca EDSA. Taxxe
OH WM OHA MABJISAETCS I[JIABHLIM KOHTAKTHBIM
JIAIIOM HA IPEeJIPUATHH, KOTOpPOe CTABUT B
M3BECTHOCTh HE3aBHCHUMBIX IIPOIABIIOB, PAOOTHHUKOB
mpenmpusaTus u obirecrBo o mpuHiunax Homexca
aruxku EDSA.

3.2. OrBercTBeHHOCTL EDSA

The primary responsibility for the observance of
the Code shall rest with each company. In case of
any breach of the Code, companies shall make
every reasonable effort to satisfy the complainant.
Each member company and pending member
company is required to designate a EDSA Code
Responsibility Officer. The Code Responsibility
Officer is responsible for facilitating compliance
with the Code by their company and responding to
inquiries by the EDSA Code Administrator. He or
she will also serve as the primary contact at the
company for communicating the principles of the
EDSA Code of Ethics to their independent
salespeople, company employees, customers and
the general public.

3.2. EDSA Responsibility

EDSA o0ecmeunBaer JHIIOM, KOTOpPOE SIBJISETCS
OTBETCTBEHHLIM 3a paccMoTpenue :xayiod. EDSA
MIpUJIaraeT BCe PadyMHbIe YCHJIUA JJIA TOTO, YTOOEBI
00eCIIeUnTh pelleHne KAJI00bL.

3.3. AnmuHwmCcTpaTOp KOomexca

EDSA shall provide a person responsible for
complaint handling. EDSA shall make every
reasonable effort to ensure that complaints are
settled.

3.3. Code Administrator

EDSA amgMumHMCTpaTopoM KoOIeKca
HEe3aBUCHMOE JIAITO Wi yUpesKIeHue.
AnMuHUCTPaTOD KOJIeKCa, OCYIIIECTBIIAS
OTBETCTBEHHYIO JIeATEeJIbLHOCTh, BeIeT HAaI30p 3a
TeM, KaK  KOMIIAHMM  COOJIIOJAIOT  KOJIEKC.
AnMmunancTpaTop KOIeKca peraer JII00BIE
HepelleHHbIe KaJo0bl IOTpeduTesei, KOTOphIe
OCHOBBIBAIOTCS HA HAPYIIEHHWAX KOJEKCa, U MOIaeT
€3KeroJTHBIE U3BEIeHNs 0 JeHCTBUYU KoJeKca.

Ha3Ha4vaeT

3.4. JlesTeIbHOCTE

EDSA shall appoint an independent person or body
as Code Administrator. The Code Administrator
shall monitor companies’ observance of the Code
by appropriate actions. The Code Administrator
shall settle any unresolved complaint of consumers
based on breaches of the Code and shall furnish an
annual report on the operation of the Code.

3.4. Actions

B pesrensHOCTB, 110 KOTOpPO¥ mpemmpusaTus, EDSA
WM aIMUHUCTPATOP KOAeKCa MOTYT IIPUHUMATH
peIlleHus MOKHO BKJIIOUUTEL OTKA3 3aKa3a, BO3BPaT
IIPUOOpPETEHHBIX IIPOAYKTOB, BO3MeEIIeHNe
IiaTeskefl WM Opyras — COOTBETCTBYIOIIAS
JeSITeJIBHOCT, B TOM YHCJIE MIPeAypesKIeHUs
MIPAMBIM IIPOJABIIAM, IIPEKpPAIleHre JOTOBOPOB C
NPSIMBIMHA ~ [IPOJABIIAMU WJIM JPYTMX  BHJIOB
OTHOIIIEHUM, TMPEAYIPEKICHUS IPEIIPUITUIM,
WCKJIIOUEHWE IPeIIpuATHH ¢ yuciaa 4ieHoB EDSA,
¥ MyOJIMKAITHAS TAKOM JIeATeIbHOCTH MJIN CAHKITHHN,

Actions to be decided on by companies, EDSA or
Code Administrator may include cancellation of
orders, return of goods purchased, refund of
payment or other appropriate actions, including
warnings to direct sellers, cancellation or
termination of direct sellers’ contracts or other
relationships with the company, warnings to
companies, exclusion of companies from EDSA
membership, and the publication of such actions
and sanctions.
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3.5. Pacecmorpenme criopos

3.5. Complaint Handling

Kommamnu, EDSA wu amgMumEHcTpaTop KOOEKca
paspabaTeIBAIOT IIOPAJSOK PACCMOTPEHUS CIIOPOB M
obecrieuynBaiOT, 4YTOOBI B KPATKHHM IIPOMEIKYTOK
BpeMeHH OBLIO IOATBEPIKICHO IIOJIyUYeHNE KaI0i
SKAJIOOBI M B PA3YMHBIM IIPOMEKYTOK BpPEMEHU
OLLIM IIPUHATHL pelleHus. PaccMoTpeHme xajiod
norpeduTesie aBigeTcs OeCILIaTHBIM.

3.6. IIyGamkarms

Companies, EDSA and Code Administrator shall
establish complaint-handling procedures and
ensure that receipt of any complaint is confirmed
within a short time and decisions are made within
a reasonable time. Handling of consumer
complaints shall be free of charge to the consumer.

3.6. Publication

EDSA ny6iukyer KomeKc M 0 BO3MOMKHOCTH IIIPE
ero momyiagpusupyer. IledaTHble OK3E€MILIAPEHI
KOJIeKCa JOCTYIIHEI JJIA 00IIecTBa OeCILIaTHO.

3.7. AnmunmctpaTop EBponeiickoro komexca

EDSA shall publish the Code and make it known
as widely as possible. Printed copies shall be made
available free of charge to the public.

3.7. European Code Administrator

AnvunaACTPATOPOB Espomneiickoro KoJeKca
dopMUpPyeT KOMHUTET U3 YETHIPEX YYACTHUKOB. Tpoe
W3 HUX — H3 CEKTOpa IPAMBIX MPOHAM M HX
HasHavaer  mpasieHume  Seldia.  Yersepreii
YUYACTHHUEK, KOTOPOr0 TAKMKE HA3HAYAET IIPABJICHHUE
Seldia n KOTOPHIN IeHCTBYET KaK IIpeaceaaresb, He
CBSA3aH C CEKTOPOM. VICIIOJMHUTENBHBIA IUPEKTOP

Seldia B  COOTBETCTBUM C  JOJIMKHOCTHBIMU
00132 HHOCTAMU ABJIAETCS CceKpeTrapeM
AAMUHHCTPATOPA KOJeKca. AnvmuaACTpaTOD

EBporetickoro xogexca MOKeT BHITIOJIHATL OTHY W3
VIIOMSHYTHIX B CJIEAYIONIEM IIYHKTE JeATeJIbHOCTEH,
€CJIM MEeCTOM JKUTEJILCTBA TOTPEOUTENST SBJISAETCS
crpaHa—yvactHuna EO3 wim mpenmpuarve wim
OpAMOM TpojiaBell JIeHMCTByeT B OJHOU M3 CTpaH
EOS3.

Anvunancrpatop EBporrefickoro Komexca MoskeT:

1) monydaTh Kajgo0Bl M IIPUHUMATHL PeIIeHHs II0
HEM oT sul, (moTpebuTeseil, IPAMBIX IPOJABIIOB,
MPEeIPUATAN OPAMBIX IIPOJAX, OpPTaHU3AIIMH
morpebuTesell M T.J.) W3 OXHOH m3 cTpaH KO3,
KOTOpHIEe He ABJSTCST TakuMu uieHamu TTA, kak
uneH Seldia, B KoTopoe BKJIOUYEHO IIPEIIPUATHE
MIPAMBIX IIPOJAYK, KOTOpOe SBJIsgeTcS uieHoMm Seldia
nnu TTA, KoTopoe siBiisiercst wiernom Seldia;

2) TOJIyd4aTh KAJIO0LI M HPUHUMATL peIIeHHd II0

HHUM oT JIMII, KOTOpPbIE CBA3AHBI (¢
TPaHCTPaHUYHBIMU CaeJIKaMu W, B KOTOpPEIE
BOBJICYECHBI IIpeaIIpuATIA IIPAMBIX IIpogaK,

KOTOPHIE SBJIAIOTCA WiIeHaMu Seldia mim dieHaMu
TTA ommoit mu3 crpam EO3, xoropas sBigercsa
uneHoMm Seldia;

3) ToJIyyaTh KAJOOBI M IPUHUMATH PEIIeHUS II0
auM ot TTA, xoTopsie siBiIstioTes WwieHamu Seldia B
onguoM 3 crpad EO3, roe BoBiedeHO ImpenpusaTie
IIPSAMBIX IIPOJAsK, KOTOPOe SBJISETCS uaeHoMm Seldia;
u

4) momyuats xanoosr or TTA — wrenos Seldia — u3
omHoM w3 crpaH KO3, B KOTOpyl BOBJIEUEHBI

The European Code administrator consists of a
committee of four members. Three of them are
from the direct selling sector and are appointed by
the board of Seldia. The fourth member, also
designated by the board of Seldia and acting as
chairman, is independent from the sector. The
Executive Director of Seldia is ex officio secretary
of the Code Administrator.

The European Code Administrator can take one of
the actions mentioned in the next paragraph
where the consumer has his residence in a member
state of the EEA or a company or a direct seller is
active in one of the EEA countries.

The European Code Administrator may:

1. receive and decide on complaints from parties
(consumers, direct sellers, direct selling companies,
consumer bodies etc) from one of the EEA
countries without a DSA in membership of Seldia
involving a direct selling company in membership
of Seldia or of a DSA in membership of Seldia

2. receive and decide on complaints from parties
related to cross-border transactions and involving
a direct selling company in membership of Seldia
or of a DSA in membership of Seldia from one of
the EEA countries

3. receive and decide on complaints from DSAs in
membership of Seldia in one of the EEA countries
involving a direct selling company in membership
of Seldia and

4. receive complaints from DSAs in membership of
Seldia from one of the EEA countries involving
direct selling companies in membership of
WFDSA, WFDSA CEO Council or of DSAs outside
membership of Seldia with the aim of mediation
together with such direct selling companies,
WFDSA and the DSA in question.
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IIPeaIIPpUuATUA IIPAMBIX IIPOJAMXK, KOTOPHEIE ABJIAIOTCA

YIeHAMH PTTAF, coBeTa reHepaJIbHOro
nuperropata PTTAF wmmm or TTA, xoropeie He
SABJIAIOTCS YJIeHaAMU Seldia, C IIeJIBIO

TIOCPEeTHUYECTBA BMECTE C TAKUMU IIPEeIIPUITUIMU
npsameix mpogask, PTTAF wm coorBercTByommmu
TTA.

3.8. Ilporeaypnt

3.8. Procedures

1. Coop unrpOpMAaIITHT

Ecan, orBeuas Ha xamody, HeoOXogWMO coOpaThb
nHQOPMALIAI0 OJIS TOr0, YTOOBI KOHCTATHPOBATH
(parkTHI W IIPOUCIIECTBHSA, KOTOPLIE OTHOCATCS K
cIydan, aIMUHHCTPATOP KOOEKCa WHQOPMHUpPYET
COOTBETCTBYIOIleE IIPEANPHUATHE O Kajgodbe u
WIEHTU(OUKALIUN  JIAIIA, IIOJAIOIIEro  sKaJio0y.
AnvuHMCTPATOP KOOEKCa MOMKeT 3allpPOCUTh OT
NPEeUpUATUS MW JIAIA, [OOHAIOIIEro  Kajody
JIOIIOJIHUTEJIbHY0 mH(popmanmio. [locie mposepku
daxToB M mpuMHEMMAs BO BHHMAaHHE IIPaBHUJIA
KOJeKca, aIMUHUCTPATOP KOJEeKCAa B TeUeHHe TpexX
MecAIleB C  MOMEHTA  IIOJIyYeHUS  KaJIOOBI
IIPUHAMAET pelleHrue O TOM, KOTOphIe JeiCTBUS
Heo0X0qUMO OyIeT BBIIOJIHATE.

2. Ilpyras mesiTe IbHOCTh

Ecim  agvummcTpaTop KOIEKCA CUWUTAET, YTO
BO3MOJKHO, IIPOM3OILIO HAapyIIeHWe KOIeKCa, OH
COOTBETCTBYIOIIEMY IPEeIIPUATHAIO TIOCBLIIAeT
3ampoc B TeYeHWe  OJHOTO  Mecsdlla  Ha
TIpeoCTaBJIeHNE apTyMeHTAITNH.

Kommauum B TeueHme omHOTO Mecsiia HEOOXOIMMO
TIPUHATH pelieHre o pakTax M MYHKTaxX KoJeKca,
OCHOBBIBASICh Ha KOTOPHIX, aIMUHUCTPATOP KOJIeKCa
MIPUHUMAET pelleHre HavYaTh IPoIeaypy.
IIpuarMast BO BHUMaHWE OTBET WJIX B CJIyYae, eCJIu
KOMITAHMS HE OTBETHUJIA, aJIMHUHUCTPATOP KOIeKca
MOKET IPUHSTH pellleHre IaTh 3aKJIYeHUe, sICHO
¥ KOHKPETHO YKa3aB IIPUYNHEI, II0UeMy OH CUUTAET,
YTO IPOUW3OILIO  HECOOJIOeHHe KOAeKca, ¢
MPU3BATh KOMIAHUWIO B TeUeHWE TpeX MecCsAIeB
BBITIOJTHUTE YCJIOBUS KOJTEKCA.

IIpaBierne EDSA wMosker [OpUHATL pelleHne
OIIy0JIMKOBATH 3aKJIIOYeHE, ecnu €ero
WHUITAUPOBAJT WU PEKOMEHJI0BAJ aJMUHUCTPATOP
KOJIeKca.

1. Information Gathering

Where, in response to a complaint, it is necessary
to gather further information to determine the
points of facts and of rules concerning the case, the
Code Administrator shall inform the company
concerned about the complaint and the identity of
the complainant. The Code Administrator may ask
the company and the complainant to supply
further information. After examining the facts and
in the light of the rules set in this Code, the Code
Administrator will decide within three months
after the complaint has been received, whether
further action should be taken.

2. Other Procedures

If the Code Administrator considers that there
may be an infringement of the Code, it addresses a
request to the Company concerned, requesting it to
submit its observations within one month.

The Company has to adopt within one Monte a
position on the points of fact and of Code on which
the Code Administrator bases its decision to open a
procedure.

In the light of the reply or absence of a reply from
the Company the Code Administrator may decide
to issue an opinion, clearly and definitively setting
out the reasons why it considers there to have been
incompliance with the Code and calling on the
Company to comply with the Code within 3
months.

The Board of EDSA can decide to make the opinion
public, on a proposal or recommendation by the
Code Administrator.
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